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TBA MERCHANDISE is prominently displayed and advertised at many multi-pump service stations. This Standard of Cali 
fornia outlet features a wing-wall which adds to the over-all mass of the station, advertises TBA and adds privacy to the 


restroom entrances 


Where Do Service Stations Get Their Customers ? 


IBA merchandise and lubrication services are sold at multi-pump stations in addition to their bid for 


high gasoline gallonage. To ascertain buying habits, a survey was made of three types of multi-pumps and a 
conventional station to find out where customers of these outlets live and work. Results are published in 
third article of series on page 17. Two oil company tire retreading plants are described on page 47, and 
NPN’s TBA editor warns that increased price competition looms with return of second-line tires, page 55 
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The Autocar Cost Record 
Book is a tradition among 
Autocar users. For the past 
thirty years, The Autocar 
Company has made copies of 
this book available to all 
its customers. It has been 
continually edited and re- 
vised to keep pace with 
changing methods in account- 
ing and in truck operating. It 
provides a simple and ac- 
curate system for keeping 
records of the cost of operat- 
ing each vehicle in a fleet, 
and, at the same time, for 
comparing those costs one 
with another, month by 
month, 

The thirtieth edition of this 
book is now available at all 
Autocar Factory Branches 
and Distributors from coast 
to coast. It is offered without 
cost, and in any desired quan- 
tity, to anyone who owns 
Autocar Trucks. Our object 
in publishing it is not entirely 
altruistic, for it usually serves 
to reveal to the operator of a 
mixed fleet that Autocars are 


the most economical, 


THE 
AUTOCAR COMPANY 


Ardmore, Pe. 


Established 1897 + Factory Branches 
and Distributors from Coast to Coast 





“Handling Tank Fleet Maintenance Convinced Me... 
No One Builds Tank Trailers Like 


TRAILMOBILE®S” 





Maintenance Men Know It, Records Prove it... 
You Can't Beat TRAILMOBILE Tank Trailers 
for Safety and Dependability 


The secret of the outstanding performance of TRAILMOBILE 

tanks can be told in a few words: They perform better because 

they ave built better! When TRAILMOBILE craftsmen build a Check these 

tank trailer they use tough, hi-tensile steel for maximum 

strength. They make every weld a “down” weld for the best TRAILMOBILE 

possible, longest lasting joint. Each trailer is assembled in 

precision jigs for perfect fit and shell rigidity. Continuous, Safety Features 

careful inspection throughout each step in the making of 

TRAILMOBILE tank trailers assures strong, safe trailers that Vapor- 
Proof wiring 


cost less to operate, earn more for each mile they roll. TRAIL- Yj ' 
. enclosed and sealed 
MOBILE is the on/y tank backed by this amazing guarantee... : 
metal conduit assures ex 
) * tra safet 
We'll pay $50.00 a day ded prtecion cis 
] added protection against 
baa ih ~ 


if your TRAILMOBILE tank leaks ! electrical failure and 


These tank trailers are built so well that they are guaranteed costly damage. 
for one year against shell leakage, and we will pay $50.00 a 
day for every day one is out of service due to shell leakage! 


Where can you get a bewer guarantee of reliability and Built-in reinforcing 


frames above undercar- 
riage, over landing sup- 


Send today for the complete TRAILMOBILE tank story. ports and above fifth 


wheel prevent localized 
shell strains. 


tiny TRAILMOBILE | | oat lee 


service than that? 


stiffener adds rigidity 
ond strength to front end 
Grea, equvalizes distriby 
tion of stresses into shell 
body. 


TRAILMOBILE wwe. ~ 
Cincinnati 9, Ohio © Berkeley 2, California 
Friendly Service from Coast-to-Coast 
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Every 


SUN DRUM 
is 
SEALED FOR 


SAFETY 


T was over 15 years ago that Sun Oil 

Company started to use Tri-Sure* Clo- 
sures. Since then, Tri-Sure protection has 
been as specific a part of Sun policy as 
thorough research and careful refining. 


Today, Sunoco Mercury Made Motor Oil, 
Sunoco Dynalube Motor Oil, and Sun Sol- 
vent Refined Oils, Gear Oils, Cutting Oils 
and Textile Oils are delivered safely all over 
the world in drums equipped with Tri-Sure 
Closures. 


Where protection from leakage is essential 

.. where tampering with product is not 
tolerated ... where security from losses is a 
must...you will find drums equipped 
with Tri-Sure Closures. 


Give your products certain protection in 
transit—and give your customers proof of 
full value in full drums—by specifying 
“Tri-Sure Closures’’ on every drum order. 


AMERICAN FLANGE & MANUFACTURING CO. INC. 
30 ROCKEFELLER PLAZA, NEW YORK 20, WN. Y. 


TRI-SURE PRODUCTS LIMITED 
ST. CATHARINES, ONTARIO, CANADA 


*The “Tri-Sure” Trademark is a mark 
of reliability backed by 29 years serv- 
ing industry. It tells your customers 
that genuine Tri-Sure Flanges (in- 
serted with genuine Tri-Sure dies) 
Piugs and Seals have been used 
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MARGINS WORRY OPS-—Increasing dissatisfaction 
over jobbers’ margins is being reflected at Office of 
Price Stabilization and may have to be settled on 
some kind of over-all basis by next spring. Latest 
complaints have come from Pacific Northwest region 
and from the Baltimore area. But these are not iso- 
lated, and the tentative approaches to OPS have be- 
come more and more frequent. Unlike other segments 
of the economy which operate percentagewise on their 
mark-ups, the oil industry appears to be getting bad 
breaks because of its historic dollars-and-cents mar- 
gin method. Wholesalers and retailers apparently 
will be stuck with virtually the same margins when 
Capehart-Herlong Amendments are implemented. Pe- 
troleum Branch will have to recognize difficulties pre- 
sented by jobbers in “squeeze” situation and will have 
to come up with some solution. 


MICHIGAN JOINING NOJC Indications are that 
the Michigan Petroleum Assn., one of the last hold- 
outs, is about to affiliate with the National Oil Job- 
bers Council. A special committee appointed to in- 
vestigate the question of whether Michigan should 
join, has recommended in the affirmative, and a mail 
ballot of the association directors is being taken. It 
appears certain that the directors will vote favorably 
on the issue and that Michigan, for the first time, will 
become a member of NOJC at the spring meeting in 
Savannah, Ga. The reason that Michigan finally is 
deciding to cast its lot with NOJC is that “the na- 
tional council now is truly representative of the In- 
dependent jobber.” 


UNDERSELLING JOBBER— A Tennessee distributor 
has joined the widespread protest against “unfair” 
supplier practices by charging that several majors in 
his city are “underquoting” jobbers 0.5c to 0.7c¢ per 
gal. on city and county accounts. He points a finger 
at “National Accounts” departments of the majors as 
leading offenders, saying they “go direct’ to head- 
quarters of accounts located elsewhere but doing 
business in his city. The jobber asserts the local 
business of “a big trucking account up East” was se- 
cured by a major in this way—-thus barring distribu- 
tors from open competition 


AN ALTERNATE —Chrysler, on its C-52, 53,54 and 
55 models, now says fluid in its torque converter may 
be either “MoPar Fluid Drive Fluid” or a “high 
quality" SAE 10W engine oil. Recommendation holds 
for either make-up fluid or when converter fluid is 
changed every 20,000 miles or every two years, which- 
ever comes first. 
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CLOSER CO-OPERATION-For the first time, the 
National Oil Jobbers Council will have a liaison com- 
mittee to work with the Oil Industry Information 
Committee in achieving greater understanding be- 
tween the two groups. The NOJC committee, headed 
by Harry Milton of St. Louis, will carry to OTIC any 
complaints or suggestions about the public relations 
program that might emerge from NOJC sessions. 
ONC feels that appointment of this committee is an 
important step toward strengthening the program, 
since OIIC realizes that jobber support is of the ut- 
most importance. Mr. Milton, president of the Mis- 
souri Petroleum Assn., has been an active supporter 
of OTIC since its inception and at present is chair- 
man of the Missouri-lowa-Nebraska OTIC district 


RESIDUAL FOR DIESEL— Increasing attention is 
being given in this country to use of lighter residuals 
in place of Diesel fuel in marine and shore operations. 
While Europeans have piled up years of experience 
in this direction, particularly with their motorships, 
experience in U. S. has been more or less limited to 
the Great Lakes and small municipal utility plants 
in the Midwest. Currently, though, an eastern major 
is testing available residual fuels in marine Diesel 
engines. } 


ADS TOO GOOD —Dealers at a recent confererence 
with their major supplier representatives complained 
that the company’s extensive “good station service” 
advertising sometimes does them more harm than 
good. Dealers explain customers come to expect top- 
flight service at stations under the supplier's brand, 
and credit the company, rather than the dealer, when 
they get it. Dealers protest that for this reason the 
individual outlet often fails to get full reward for 
its hard work in pleasing the motorist. 


HIGHER MARGIN PRESSURE-—-A growing dispute 
among oil jobbers over whether support of the OIIC 
program should be used as a wedge for higher mar- 
gins was given serious attention at a recent state 
OIIC meeting. A jobber spokesman present said many 
Independents believe it is just a matter of co-opera- 
tion—if suppliers grant higher margins requested 
over a long period of time, jobbers in turn will give 
full support to the OIIC. But other jobbers felt 
strongly the OIIC drive for preserving free enterprise 
has no logical connection with operations problems 
within the industry. They ask: Even if a jobber is 
dissatisfied with his margin, shouldn't he still work 
for a healthy, free industry in his own interest? 








‘TUFFY’ ARMSTRONG, 


THE RHINO! 
America’s newest, most 
unusual trade character! 


eke'S the first really new idea in 
H tire advertising in years, 
Mr. Distributor. “Tuffy” Armstrong, 
the Rhino, selling Armstrong Tires 


to 57 million readers of America’s 


biggest magazines ... plus 


14 million more readers of farm 
magazines. It’s the biggest advertising 
in Armstrong's history. What a 


character! What a promotion! 


Put him to work for you today! 


Interested’? Why not write Armstrong 
Rubber Co., W est Haven 16, Conn., Norwalk, 
Conn., Natche Miss., Des Moines 
60% Martet St, San Francisco, Calif 
Export: 20 Last SOth St., New York 22 


low a, 











ARMSTRONG § 
“TIRE :, 
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OPS Investigators Find Industry Has 
Clean Hands in Obeying Price Rules 


By Glenn M. Green, Jr. 


The petroleum industry has a re- 
markably clean record when it comes 
to the matter of price violations 
And, when you try to decipher the 
language of some Office of Price 
Stabilization orders and translate it 
into plain English, that fact becomes 
even more uncommon 

So far, the sleuths of the OPS——the 
Enforcement Branch agents—have 
undertaken approximately 100 inves- 
tigations into one segment or another 
of the industry 


The Washington headquarters has 
a record of only one punitive action 
growing out of those probes—a “‘sin- 
gle damage" payment amounting to 
some $1,200, paid by an Illinois job- 
ber as result of an overcharge 


Just this month, for the first time 
OPS filed a court suit against a sec- 
ond oil company for allegedly charg- 
ing over-ceiling prices. That case also 
occurred in Illinois, in the Chicago 
area. It is not certain, as of this 
writing, that a court will find the 
company in violation 


The price agency says it has sev- 
eral cases now pending in which 
“action is contemplated.” But it is 
quite possible that nothing will come 
of them, as happened in the recent 
highly-touted East Coast heating oils 
investigation. 

When OPS announced that it was 
checking into the operations of large 
exporters of heating oils on the East 
Coast, it seemed fair to assume from 
the agency’s tone that scores of per- 
sons might be haled before the bar 
of juctice 

Instead, no instances of over-ceil- 
ing charges were found—only a few 
“technical” violations, which, accord- 
ing to OPS were corrected by its 
survey 

OPS really received a law to en- 
force on Jan. 26, 1951, when it is- 
sued its General Ceiling Price Regu- 
lation, freezing prices. It has since 
issued numerous orders modifying the 
general order and is still in full 
swing on this part of the program 

So, it boils down to this: in 10 
months of living under price controls, 
the oil industry—al]] segments of it 
has been found to be violating the 
price law in just one instance 

That is a pretty fair record, par- 
ticularly when you consider that 
somewhere in the neighborhood of 
200 price violations, punishable by 
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damage assessments or in the courts 
have occurred in the much less com- 
plex meat industry, and also when 
you consider how complicated and 
involved a pricing regulation can get 


Although it thought its recent or- 
der raising prices of heating oils in 
the Midwest 0.3c to 0.5c per gal. was 
reasonably clear, for example, the 
agency is already plagued with quer- 
ies and requests for changes gener- 
ally on the grounds that some fac- 
tors were not considered when the 
order was promulgated. And OPS 
debated that action for 10 months 
before issuing that order 


Roland M. Preisman, assistant ¢i- 
rector of OPS’ Transportation, Pub- 
lic Utilities and Fuel Division, has 
taken personal direction of the Pe- 
troleum Branch until a successor for 
Orville D. Judd (who has joined Sin- 
clair’s Washington office) is formal- 
ly installed. 

Loring T. Cramer, formerly with 
Continental Oil Co., has been famil- 
iarizing himself with branch opera- 
tions but his expected appointment 
still is not firm. 

Mr. Preisman presided at recent 
price hearings on the West Coast 
with the expectation that a decision 
on spell-outs in that area will be 
made by the branch before any re- 
placement for Mr. Judd could get ac- 
quainted with the situation 


Deputy PAD Bruce K. Brown is 
still waiting for some free enterprise 
Solomon in the ranks of the oil in- 
dustry to come up with an answer to 
his “Spraberry problem.” 

At the API, Brown told members 
how some big operators are diverting 
PAD-allocated pipe to drilling opera- 
tions alongside property held by smal! 
operators in the West Texas area 
PAD does not tell each operator 
where he can use the pipe tagged 
for him 

That would certainly be branded as 
unreasonable government interference 
by practically the whole industry 
but PAD still has the problem of 
protecting the smaller operators 

So far, no one has stepped forward 


with a solution, and Mr. Brown still 
has his problem 








How do you fit 
your desk? 


To be « success today in a high- 
ly petitive oil business, o 
man's got to know whot's hap- 
pening ond how it affects him. 
He's got to ovtknow ond ovt- 
qves his competition ond he's 
got to know where he's going 
end the best woy to get there. 





There's no better woy for any 
top-monogement 0}! mon to get 
the kind of information he needs 
then through Plott's OILGRAM 
News Service, the industry's 
dolly report on developments 
throughout the country. 


At your request, we will send 
you without cost or conditions, 
o two-week subscription to Oll- 
GRAM News Service. Every 
morning when you get to the 
office, it will be on your desk 

iting your ti You'll 
find ONWGRAM fast, concise 
reading. You'll find i to 
the-point, occurate reading . . . 
and you'll like the thoroughness 
end authority with which it 
covers all pertinent industry 
developments 


W's @ service you con put to 
work. t's olive. . . it’s of the 
moment. tt gives you the 
boiled-down sop of ofl news 
events ond equips you with a 
background of focts with which 
to do your job better. Try it 

. reed it... use it ond see 
its great value for yourself 





Write today to: 


Platt’s OILGRAM 
News Service 


1213 W. Third Street 
Cleveland 13, Ohie 


i aeaeaillel 
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Gasoline Use on Highways Expected 
To Rise 8% in ‘51 Compared to '50 


Highway 
for 1951 probably will 
$4.5 Dillion 


than for 


consumption of gasoline 


total about 


Rais about 4A 


higher 


1950 when highway wus 


totaled about 35.6 billion gala 
Estimates, based on preliminary 


gasoline consump 


first haif f 1951 
tion figures 
Publi 
that gasoline 


Sureau of 
Table 1), indicat 


compiled by 
Roads (se« 


maumption per motor 


vehicle per ar will average about 


744 gals. as compared with 725 for 


1950 The 


if oniy 


1951 figure 
about 2 gals 

me high average of 
vehicle 


incidentally 
under the all- 
746 gals. per 
per year set in 1946 

Historically, over the last 21 years 
the curve for highway consumption of 
gasoline has almost paralleled that of 
motor vehicle registration (see chart 
below and Table 2) In the last six 
years, for example, while motor vehi- 
cle registration rose about 51%, high- 
way consumption of gasoline went up 
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Table & 


Highway Average 

(rasotine (ras. Come 

Comsemption Per Vehicle 

(000,000 Gals.) Per Year 

14.754 2 

16.44 b16 

2.462 72.001 ‘7s 

31,085 19.14 17 

9.14 15.453 72 

2000 a on 744 

mated on basis f preliminary Burea 

Roads figures for 1951 and data t 

and factory sales f new Mote 
the year ' t date 





about 50°. To produce comparative 
curves for gasoline consumption and 
motor vehicle registration, the motor 
vehicle curve is computed on the basis 
of thousands of cars per million gal 
lons of fuel consumed 

From an oil marketing standpoint 
the curve illustrates one signifi- 
cant point--enforced rationing im- 
parts a greater impact on high- 
way consumption of fuel than does 
a depression For example in 
the early 30's vehicle registration 
fropped about 2.5 points (on chart) 


as compared with a dip during 
World War II of about 4 points 
In comparison, gasoline consumption 
in the depression dropped only one 
point but during World War II it 
dropped § points 

Bureau of Public Roads’ estimate 
for gasoline sales the first half of 
1951 is based on taxable sales (Table 
1) It is significant that only two 
states Iowa and Kansas—reported 
decreases as compared to the first 
half of 1950 

Largest increases were 
Nevada 14.7% Colorado 13.9% 
Arizona, 13.2%; Washington, 12.5¢ 
Tennessee, 124%; Delaware, 12.3% 
Arkansas 12.1% New Mexico 
12.1%; and California, 12% 

New Record—The refining industry 
set a new record for daily average 
refinery runs during the week ended 
Nov. 24, surpassing by 52,000 b/d the 
previous all-time high of 6,705,000 
b/d set Sept. 8, according to API 
(see Table 3) 


shown by 





Tabie 3 


Kefining Operations Summary 
Ie- 
Week Week crease 
Faded Ended or De- 
Nov. 24 Nov. 17 crease 
(thousands of bbis.) 
7 6,616 41 
ie | 4" 4 
63 5 15 20 
22.181 22.114 67 


2 842 2.502 60 
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Gasoline Consumption Compared with Vehicle Registration 
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Special Du Pont Paper 
Helps Seismic Prospectors 
Get Better Records 


Oil prospectors want seismograph 
charts that point up the facts clearly 
and quickly charts that are always 
easy to read and interpret 

Du Pont Seismograph Paper is spe- 
cially made to help prospecting crews 
get better charts. It is a fast, high con 
trast recording paper with exceptional 
ly wide latitude to permit rapid, easy 
processing at high temperatures, with 
out loss of quality. And it is made to 
stand up thm the tough, widely vary- 
ing field conditions met by seismograph 
cTews. 

The paper is available in 50 to 200 
foot rolls, in a wide range of widths. 


ADVERTISEMENT —Prepored for the Petroleum Chemicals Division of FE. |. du Pont de Nemours & Compeny (inc) 





Petroleum Chemicals District Office 
Managers Coordinate Many Du Pont 
Services to Help Refiners 


Born sy nature and necessity, the typical Du Pont Petroleum Chemicals 
Division District Office Manager is a versatile individual 

He is required to know the answers to many questions. His desk is a 
limitless well of useful information for petroleum refiners and marketers 
While very few oil men know him personally he is always alert to their 
problems, always ready to coordinate the facilities of the Du Pont ¢ ompany 
into helpful services for the Petroleum Industry. 


WALTER MANSBERGER, office monager of the Gulf Coast District, handles many 


requests for service to refiners every doy 


He is one of the five Du Pont 


Petroleum Chemicals Division district office managers engaged in this work 


In much the same way as a control 
tower operator keeps traffic flowing 
smoothly at a busy airport, the District 
Office Manager lengthens the field 
work of Du Pont sales-service represen 
tatives. He knows where each man is 
working every day. And he is able to 
channel requests for technical assist 
ance to the right man immediately 
and switch men en route if the situation 
requires 

A comprehensive understanding of 
refinery problems is part of his job. To 
representative to be most 
helpful at a tank cleaning, for example, 
the office manager must first get all the 
facts concerning the job such infor 
mation as tank size, repairs needed 
and whether it is necessary to have the 
tank declared “lead-free.” 

THE “ANSWER MAN™! Answering ques- 
tions on Du Pont products is sometimes 


enable a 





like conducting an “Information Please” 
program—with the office 
the genial MC. The questions concern 
everything from tank car deliveries to 
technical data of the most elaborate 
sort 


manager as 


Although not necessarily an engineer 
or chemist, the office manager can al 
ways find the answer to the most tech 
nical question — by contacting the Du 
Pont Petroleum Laboratory, a district 
laboratory, the Chambers Works, or 
any of the many other Du Pont sources 
He can also arrange to have a Du Pont 
specialist come to your plant to discuss 
specific problems. And in addition to 
etroleum chemicals, he frequently 
fandles and properly channels requests 
for information on neoprene, explosives 
for seismic explorations, ian many 
other Du Pont products used in the 


petroleum industry. 


) 
) 
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7 Office Manager 


MARKETING AIDS, TOO! 


finer desires to yu on a dealer traiming 


Suppose a re 


meeting. or a demonstration for large 
te-et Again, the Du Pont 
District Office Manager can be of he Ip 

He will furnish an entertaining movie 

bocncrk bets 
ers and other promotion sidis with 
‘ high! instrumented Du Pont Test 
Fleet car, too. if that seems desirable 
One of his “sick 
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sy ak 


on gasoline quality 


lines’ is helping to 
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remember that the 
District Otho 


btsy man 


something 
1 next tinne 
to you, pust 
Petroleuwn Chemi 
M imacerT is 


cals your 


“The Customer Votes 
Every Day”’ 
Public Relations Man Stresses 


Hanotp Braysman, Director of Du 
Pont public relations, speaking at the 
Atlantic City NPA meeting, said: “By 
purchasing products or services of his 
own lection, the customer votes on 
our sinne severTy day 
The “ 
vet the 
to the 
destroyed 


votes make big business big 
public constantly falls prey 
idea that brigeree SS cool be 
Hlow can business overcome this ma 
li LOLS politic al idea? 
Most successful sales and promo 
— campaigns,” Mr. Brayman con 
jnued are based on personal contact 
Therefore 
sublic understanding, it must take its 
Bene right down to the small circle of 
Dontact surrounding a companys em 
p! yees stockholders 
Meighbors and friends 
It each company would make 
Sflort to tell the tacts to those 
Bound of i ‘ 1 von l 


~ ‘ « well our way 


if business is going to win 


customers 


i real 
within 
think we 
to better 
Ovnm mcderstanding is gained in 
each of these small 
the over-all effect will be such that 

| attack be 
| 


business need fear me 
ptise politi i} roups are is 


ircles of influence 


sensi 
HUSINEeSS Is to 


mcluded 


tive to publi MnO aS 


Nir. Bray 


wath Ot 
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Display Made For Oil Progress Week 
Available to Refiners For Showings 


Five identical displays made for use by 
Du Pont Petroleum Chernicals Division 
district offices during Oil 
Week are available to oi! companies 
for spec ial occasions 

The displays point out to the general 
public that petroleum is the source of 
many Du Pont products 
ucts in turn are fabricated by 
into) |«6Cconsumer 
that benefit millions of people 

Each of the displays is made up of 
three When assembled as a 
unit the display is 10 feet long and 5 
feet high It can be set up on legs to 


Progress 


I hese prod 
other 


manutacturers goods 


pane Is 





stand on the floor, or be shown without 
legs for window use 

The two side panels are demount 
ible, as are the four product panels on 
each of them. This provides a flexibility 
that permuts the display to be used in 
either large or smal 

Overhead lights are provided with 
the display and complete instructions 
tor setting it up are in luded. Two men 
can erect the piece in ¢ ight minutes 

The nearest Du Pont Petroleum 
Chemicals Division district office will 
make the display available to oil com 
panies on request 


spaces 








“Pipeline on Wheels” 
A Public Relations Hit 


Pipe 
line on Wheels” at the Atlantic City 
NPA meeting in September, more than 
100 prints of this new Du Pont color 
have been put into circulation 

The picture is hy signed to help oil 
prove to public officials 
motorists that 

tank trucks for transporting gasoline 
are not the dangerous highway satety 
hazard which some people consider 


Since the first te showing of 


movi 


companies 


civic orgamzations anc 


them to be and that they are im 


portant to modern, motorized civiliza 
thon 

The great number of requests for 
prints indicates an enthusiastic accept 
ance among oil men. Prints are loaned 
or sold to oil companies interested in 
using the film in their own training or 
public relations programs. 


Better Things for Better Living 
through Chemistry 


Petroleum Chemicals 


\ New York, N.Y 
District } Sh cove. 


< Tulse, Okle 
Offices / Houston, Tesos 


s Angeles Calif 


N CANADA, Conodian Industries Limited — Torente, Ontarie - 


District 
Laboratories Houston, Texas 
E! Mente, Coli 


Montree!, Quebe 


Prepored for the Petroleum Chemicals Division of FE. |. du Pont de Nemours & Company (inc! 


Printed in U.S. A 





keep his feet on the ground 


A safer worker — no ladder climbing with risk of falls in 
wet or icy weather. Faster, more accurate, more consist- 
ent, eye-level readings. Less product loss —no opening 
of hatches for old-fashioned manual gaging. Smith Liquid 
Level Gages are vapor tight 

Easy to install, even while tank is in service. Slip strean 
float is lowered through 3” opening. No internal guide 
wires required. Pays for itself in a short time. Simple 
precision construction assures trouble-free service and 
constant accuracy. Thousands in use on varied product 
in all parts of the world 

For complete instantaneous control of tank stock 
install the SMITHway Remote Control System of remot« 
reading dials at a master control panel. For complete 
information, see nearest representative. Write for Bulle- 


tin No. 147 


Tank gaging comes down to earth with quick 
easy, eye-level readings. Calibrated in feet 
inches and eighths. For pressures to 2 PSI 
Operates on tanks of all shapes and heights to 
7 fee utomatr« requires no manipulation 
of any kind by the erator 


Sr: 


\ 
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G 4 * 
DEPENDABILITY THROUGH RESEARCH AND ENGINEERING * -. 


FACTORIES. SITS SMITH WAY STREET, LOS ANGELES 22. CALIF + P.O BOX 508, SUCCASUNNA WJ 
Offices, New York, Chicoge, Houston. Conode Toronto, Vorcouver 


. Mi lwovukee Wisconsin 





All Over The Map ! 


From coast to coast, hundreds of jobbers are making more profits since 
teaming up with The Conoco Man. Coast to coast, The Conoco Man is 
known as a “wonderful guy, from a wonderful outfit—who can do 
wonders for business!’ No high pressure, but plenty of help when you 


want it. When you're eager for bigger business, get to know The Conoco 
Man—and learn what's in his “Conoco Profit Package 


ihe 
Put the Conoco Profit Package 





THE CONOCO MAN 
for BIGGER BUSINESS 


* * * 


with the Conoco Profit Package 


Join the many jobbers all over the country who are 
making more money than ever before. Get to know The 
Conoco Man—and find out about the new profits for you 
in his exclusive “‘Conoco Profit Package.” 

The Conoco Man can show you how to get and keep 
new business, with fine new products and customer-mak- 
ing programs that build big business fast! 

If you want bigger profits starting right now, talk it 
over with The Conoco Man: Albuquerque, Butte, Chicago, 
Denver, Fort Worth, Houston, Kansas City, Lincoln, Los 
Angeles, New York, Oklahoma City, Salt Lake City, or 
Ponca City, Oklahoma 


Super 
MOTOR Olt 


” JF 3) 
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Conoco has pioneered the industry in new 
product research and development — with fine prod 
ucts, extra services, hord-hitting merchandising 
programs. That's why Continental Oil Company is o 
great outfit to do business with, when you wont to 
do bigger business with the public 


Conoco has pioneered top products thot 
make new business, repeot business, for your deciers 

make farmers your most loyal customers Conoco 
Syper Motor Oil's “50,000 Miles—No Weor 
story, backed by powerful national ods, keeps 
building sensational sales increases! 


to work for YOU ! 
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Conoco has pioneered for 76 yeors with 
extra customer-moaking ideas. No other oil com 
pony offers unique FARMAIDE, o journal of inter 
esting facts. And the unique Conoco TOURAIDE 
brings extra business from countiess tourists 





“DOING FINE 
WITH 
E KELLY LINE!” 


Right now there are a lot of tire dealers 
throughout the country who are mighty 


glad they signed up with Kelly ‘when 


they did! 


For Kelly has been in the tire business 
for 57 years—and has developed an en- 
viable reputation for treating its dealers 
fairly and squarely through all kinds of 


emergencies. 


Why not find out now about the many 
advantages of teaming up with Kelly 

so that when the present tire situation 
eases up we can get together and talk 


business in terms of your future? 


lf you'd like a field representative 
to call, just write 


THE KELLY-SPRINGFIELD TIRE COMPANY 
Cumberiand, Maryland 


Soffing Kelly Tires is a Good Business K (ELLY an 


and Improved 


TIR R ES for 57 years! 











TEXACO 
STAR THEATER 
GREATER 

THAN EVER 


25 MILLION TELEVIEWERS 


—every Tuesday night! 


ceeeteekheeeeeeeeeee ee © Eleven Million More Viewers than last Fall! Among them hun- 
dreds of thousands of new and potential customers for Texaco 
Dealers everywhere! Bigger and better than ever, the Texaco 
Star Theater features “‘Mr. Television”’ himself — Milton Berle! 


ONLY 3 YEARS AGO 


Py 1948—this sho as 
June 8 oy tema phes To Texaco Dealers, the Texaco Star Theater and Milton Berle 


mean money in the bank. Yet T'V is just one of the many ways 
Texaco Dealers profit by outstanding company support. National 
magazines carry not one but four major 


telecast from 7 East Coast sta- 
tions, reaching an audience of 


product campaigns to millions of car own- 
from 61 cities—reaching more ers. Billboards deliver 30 million messages 
than 25 million—every Tuesday daily coast-to-coast, in the heavy driving 
’ LF seasons. The Metropolitan Opera broad- 
night! - another “First” for casts reach more millions. Plus direct 
Texaco Dealers. mail, window displays and countless other 
dealer aids’ all building healthy, year 


’round business for Texaco Dealers. 
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CO DEALERS 
Mo wonder TO such busy dealers / 





Shy Chief ana FIRE-CHIEF casounts 
HAVOLINE and TEXACO MOTOR OILS - MARFAK CHASSIS 
LUBRICATION - PT ANTI-FREEZE - REGISTERED REST ROOMS 








Mr. Marketer 


HERE’S YOUR 
OPPORTUNITY 





Build Prestige for your outstanding 
gasoline service stations with customers 
and the community. 


Get National Publicity for these outlets 
in newspapers and magazines. 


Focus Attention of the petroleum indus- 
try on the job your outlets are doing as 
alert, progressive retailers. 








NOMINATE YOUR OUTSTANDING OUTLETS FOR THE 4TH ANNUAL 
BRAND NAME RETAILER OF THE YEAR AWARDS 


Brand Name Retailer of the Year Awards 


LAST YEAR'S TOP GASOLINE SERVICE STATION WINNER 


<.tvenw Ver 
TOM SCHUON’S GULF SERVICE 
ANN ARMY MICHILAN 
GASOLINE SERVICE STATION 
BAAN NAME RETAILER OF THE YEAR 
Fon 1950 
BAAND NAMES DAY 


, a) 





20 BIG AWARDS 


80 Certificates of Distinction in... 


ALCOMOLIO BEVERACES — AL TOMORBILE DEALERS — BLILDING 
MATERIALS CHILDREN 5S APPAREL DEPARTMENT 
STORES, CLASS T- DEPARTMENT -TORES 
«tase pRies ELECTR AL APPLIANCES 
FOOD — FURNITURE  CASOLINE SERVICE STATIONS 
HARDWARE JEWELAY MEN s APPAREL Misit SHOES 
SPORTING COORDS STATIONERY AND OFFICE SUPPLIES 


vantery WOMEN APPraRet 











SPONSORED BY 
BRAND NAMES FOUNDATION, INCORPORATED 


Given annually to retailers in 20 fields who best 
present the story of the importance of brand identi- 
fication to customers and employees. Make sure 
your outstanding outlets are entered! No cost or ob- 
ligation whatsoever! Simply mail the coupon be- 


low for full information and entry blanks. 


Size and volume of service stations do not mat- 
ter. Last year over 2,000 retailers participated. 
Special awards were made in every field to big and 
little alike. 


Final awards will be presented April 16 at the 
annual Brand Names Day meeting, New York, be- 
fore America’s top business executives. Here’s your 
chance to spotlight one or more of your outlets 


as top retailers. 





Does your truck sell while your driver delivers? 


Tank trucks finished in smart DULUX colors 
get more attention wherever they go 


With each delivery, well-groomed, and hard knocks. DULUX colors 

brightly finished trucks make good look new for months... snap back 

impressions on customers and their brilliantly after every wipedown 

neighbors help you get more You'll find that these DULUX 
qualities mean less pair p tin 

today so many tank trucks you see for vour trucks ght 

are finished in striking DULUX day maintenance costs 


> ! , 
colors drivers make frie is 


sales in the long run. That's why 


ior yv« 

And equally important, progres pany ... and save money 
sive fleet operators know from ex Specify DULUX the next t 
perience that Du Pont DULUX Er trucks need maintenat 
ame! makes maintenance ' -. I. du Pont de Nemours & Co 
is because DU LU X givesexceptiona Inc.), Finishes Div., Wiln 
durability despite weathering, stains 98, Delaware. 
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BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 
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EVERY MINUTE 


In modern fast-loading bulk plants a Red Seal 
meter often puts through 10,000,000 gals. or 
more a year. At 11'A¢ per gal. (wholesale ex 


tax) that's a staggering total of $1,150,000 en- 
trusted to the meter 

















That meter must be occurate—and it must sus- 
tain that accuracy within close limits or small 
slippages might slide into big losses before 
they're caught. Low maintenance costs are im- 
portant, too. You don't want to “baby” the meter 
with frequent adjustments to keep it in line, and 
you don't want meters that constantly need ex- 
pensive repairs to compensate for wear 

That's why there is no compromise in Red 
Seal's design or precision manufacture. With 








only one moving part in the measuring chamber, 
non-wearing capillary oil seal, and trouble-free 
registers, the effects of wear are minimized. Dov- 
ble case design eliminates inaccuracies and wear 
due to pressure distortion. Calibration can be 
adjusted quickly, in positive steps, and can't 
“drift 

Many oil marketers who have set up regular 
meter testing programs prefer Red Seals for both 
bulk plants and tank trucks. Their records show 
results Ask your Neptune representative or job- 


ber for details and prices 


NEPTUNE METER COMPANY 
50 WEST 50th STREET * NEW YORK 20, N. Y. 


Branch Offices 
ATLANTA * BOSTON * CHICAGO * DALLAS * DENVER + LOS ANGELES - LOUISVILLE * NO. KANSAS CITY, MO 
PHILADELPHIA + SAN FRANCISCO + PORTLAND, ORE * Ceanedion Fectory: TORONTO 14, ONT 





NATIONAL 
PETROLEUM 
NEWS 


THIS STATION DRAWS customers from as far away as 10 miles. Located at Lakewood Blvd. and South St 


housing development (Greater Los 


__. December 5, 1951 





in the Lakewood 


Angeles), this General Petroleum six-island, 12-pump unit features diagonally-positioned pump 


islands in two groups to accommodate two streams of heavy traffic. It competes with a Richfield multi-pump across the street and 


several other major “multi's” along Lakewood 


‘Big Store’ Customers Like Multi-Pump Stations 


Survey Made by Oil Compaxy Shows Bulk of Motorists 


Live or Work Within 10 Miles or Less cf Service Stations 


By FRANK BREESE 
Pacific Coast Editor 


Who are the customers of multi 
pump stations and where do they 
come from? 

That's a jackpot question that af 
fects the all-important problem of 
selecting properties and determining 
the size of the layout. And there is 
no pat answer 

Anyone is a prospect, both Inde- 
pendent and major officials told NPN 
Probable exceptions are loyal patrons 
of neighborhood dealers and persons 
with rigid trading habits For the 
general happy-go-spending buying 
public, the elegant layouts have an 
appeal that has been compared to 
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Third in a series on multi- 
pump station operation, this 
article discusses the types of 
customers who deal at the big 
outlets and where they live, 
work and travel. 





that of slick, new stores. Some call 
it glamor 

So, added to the vast budget 
conscious throngs attracted by self 
serve savings are more throngs of 
people who have become big-store 
minded “Big-store mentality was 
a term used to classify a group of 
shoppers. They are regarded as mul- 
ti-pump prospects 

The comparison of a multi-pump 
with a super-market ends with the 
spectacular physical attraction they 
present, most marketers believe. In 


super arkets, the further appeal is 
the variety of merchandise enabling 
shoppers to choose between various 
brands. In multi-pumps, the choice 
s limited to regular and premium 

Percentage of regular customers 
has no constants Some Independ 
ents reported a hard core of steady 
patrons, many dating back to 1947-48 
Others described their customers as 
fickle drivers always shopping around 
for a bargain 

A major marketer declared that 
conventionals will average 60 to 70% 
regular trade while multi-pump 
steady customers will be in the minor 
ity, possibly 20% 

The companies are trying hard to 
get a line on customers, to size up 
trading areas 

In an effort to learm more about 
marketing areas, one West Coast ma- 
jor conducted a survey on geographi- 
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MULTI-PUMP OPERATION 





DUAL ARRANGEMENT OF ISLANDS provides access from two directions. To the left (not in view), Hoover St. carries home 


bound! downtown workers and post-foothall game traffic from Los Angeles Coliseum. Manchester St. is a principal cross-town artery 


Features are six vertical islands (unusual for two-pump islands) and their tall light standards Size of lot permits this treatment 


Dealer H. K. Hageman (foreground) is working two develop neighborhood trade and appropriate allied business balance (Union fig 


ives about $50 per 1,000 gals, thinks his station has $0,000-gal. potential) 


Table 1 Tabie 2 


Geographical Distribution : oi . 
ce gf cert ames Geographical Distribution of 
a sey ns . Customers’ Employment 
> a 
majer ( major (conver 
mp tiemal) De’ wi fa 
ef ’ \ of ( ” . , con 
Distance from cus pl Dutcacctem =p) =p . 


ventional) 
stati tomers tomers tomers tomers Station ¢ 


42 





iraw 
customers 


e-fourths f 


the tomers of the conventional] live 
] ation. The 


self-ser iraws same proportion 


OOO ga 


from area three 1iles from the 
station Phil Station ‘Do’ obtains 
this | . mn rom a five-mil 
radius latter, significantly, has 
13 ‘ i ustomers living mor 
than 10 milk from the station. Sta- 
f custor ‘s fron u tion ‘Mi three-fourths of 
arger geographi C8 business from people living with 


age of 


seven milk it station 


Remarks is interesting to not 
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MULTI-PUMP OPERATION 





the wide divergence mong stations Table 3 Table 4 
studied with respect to distance a Mu P : r . 
Distribution of Immediate Destin- Distribution of Last Stop Distances 

ation Distances of Customers of Customers 

Station ‘Do’ has comparatively hp A 9 FS» A De ui Fa’ 
little business with people working Distance from cus cus cus cue Distaner Crom ~ of — of ~ of 
in the immediate vicinity and appears stalion ftemers tomer temers tomers Station ( usteomers ( ustomers ( ustomers 
to have no important source of near- - 
by business traffic except for a 
group about two miles away at a 
defense plant 


Station is located from patron's place 
f employment 


eas . aa] 1 45.5 


‘Conversely, the conventional gets 
a substantial share (25°) of business 
from people working within a half 
mile The average patron here works 
within five miles of the station just over one mile from his immediate these points would be the most logical 
reason for patronage of the station 
This reason is not completely accu 





“Station ‘Mi’ gets two-thirds of its departure point 
business from people working within “Considering the next stop after 
three miles of the station, with thé leaving the station, the average cus- 
average patron being employed with- tomer at the conventional had less ‘Tables 5, 6 and 7 show that mor 
n two miles or less of the station than two miles to go. At multi-pump 


rate 


than four-fifths of the customers of 
the three stations studied were people 


$3 and 4, it would appear that peopl had only one mil At ing, working and coming from and 

generally, tend to stop at the service it was just over one mile However going to some point within two miles 

station closer to their immediate de at Station ‘Do’, the average customer if the station patronized 

parture point than to their next pont had to go between two and three At the conventional, 99° of pat 

f destination miles to his immediate destination rons are living, working, coming from 

f the « Remarks “Since each customer and going to points within five miles 
questions concerning of the station, while at Station ‘Do 

ine t is 92 and at Station ‘M 98° 


Remarks On the basis of Tables Station ‘Mi’, the average customer 
the self-serve liv 


The average customer 


ventional was within a half-mile o was asked 
At multi-pump Statior where he lved, worked, where 
whilk was going and where he had been The 


his last stoy 


Mi’, the average was one mil 


at Station ‘Do 


majority of customers at both 


t is assumed that the closest one t ithe nventional and Station ‘Do’ live 


at corner of minor cross-street, Chevron placed four islands diagonally 


FOR THIS ELONGATED site on a major thoroughfare 
Curb was not suitable for parallel islands, and lot was too shallow for vertical. Note 
Bivd., Eagle Rock (Greater Los Angeles), this unit seeks both neighborhood and commuting trade. Chevron is Standard of Califor 


thar 0 identification “fin”. On Colorado 


nia’s dealer-operated group of stations 
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I's (The location and physical layout 
of multi-pump stations is discussed in 
the fourth article in the series to be 
published next week.) 
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Table 5—Station ‘Do’ Mult 


i-Pump 


Table 6—Station ‘Mi’ Multi-Pump 


Table 7—Conventional Station 


Distribution of Customers Accord- 
ing to Distances of Closest 
Point to Station 
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ane Trip 


Distribution of Customers Accord- 
ing to Distances of Closest 
Point to Station 


Per Cent of Total ( ustomers 
Total Heme Werk Trip* 


Distance from 
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This article is one of a series telling about 
the growth and development of multi-pump 
service stations during the past 12 months 


Stotion 


Methods of getting business, effect of price 
differentials on volume and other factors 
are discussed. At the conclusion of the series 
(sometime in December, 1951), the articles 
will be reprinted in book form by National 
Petroleum News. 


Tentative publishing date for the book is 
Janvary 15, 1952. 


Order Your Copy Today! 
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Suppliers Have No Price Conspiracy, 
Hadley Tells Lawmakers in Michigan 


By LEONARD CASTLE 
NPN Midwest Editor 
DETROIT 


ecutive 


Joseph D. Hadley, ex 
secretary f the Michigan 
Petroleum Assn which represents 
more than 400 Independent jobbers 
told a Michigan legislative committes 
Nov. 29 that he does not believe sup 
plying companies 
prices 

On the other hand, he said, “I must 
confess that the manner in which an 
individual refiner or supplier arrives 
at a given price for any certain 
locality or for a certain class of cus 
tomers has always been clothed in 
great mystery.” 

Other developments in conn»ction 
with the Michigan investigation were 

1. Ernest O. Zirkalos, committe« 
counsel, revealed that Michigan job- 
bers are being surveyed concerning 
their relations with suppliers and 
prices they pay for products 


onspire to fix 


2. George W. Hobbs, professor of 
automotive engineering at Michigan 
State College told the committee that 
two samples of cut price gasoline pur- 
chased at one service station in De- 
troit were of the same general quality 
as gasoline marketed by major com- 
panies Mr. Hadley challenged a 
statement by Mr. Zirkalosg that this 
was proof the cost of gasoline in 
Michigan is too high 

3. Rep. William 8S. Broomfield (R 
Royal Oak), committee chairman an- 
nounced that the Detroit phase of 
the investigation was concluded and 
no further sessions would be held 
until after the legislature convenes 
on Jan. 9. He said the committee 
hoped to have a preliminary report 
ready for presentation to the general 
assembly by Jan. 20 

4. Gerald E. Eddy, director of Mich- 
igan Department of Conservation 
took issue with statements made by 
Mr. Zirkalos at the Nov. 13 hearing 
of the committee in which he charged 
that the conservation department was 
unwittingly contributing to monop- 
olistic practices in gasoline pricing 
by keeping the state's allowable pro 
duction at a low figure 

Collusion DeniedMr. Hadley 
formal statement to the c« 
said at the outset that he 
State “unequivocally” that 
»bservation extending over 


of 11 years, I do not 


ever, believed that the supp 
lude 


panies combine r 
prices 

By and large the 
panies get as much 
ucts as their respe< 
will permit them to 
as their conscien 


. EMBER 


i8 @ pricing philosophy not alone at 
tributable to the petroleum industry 
but is applicable to most every busi 
ness where the commodities handled 
are of substantially ths 
and quality 


Same grade 


Mr. Hadley charged, however, that 
supplying companies are driving In 
dependent jobbers out of the com 
mercial account market by 
these accounts at 3c to 3.5¢ below 
lealer tank wagon price He also 
pointed out that jobber margins have 
increased only about 15-20) since the 
war while dealer tank wagon price 
has increased S'% or more. The job 
ber’s income, he said, has ‘shrunken 
to a point where is now approaching 
a state of hysteria 


selling 


If this type of trade practice con- 
tinues at its accelerated pace, the job 
bers will fall completely by the way 
side, one by one, until the large com 
panies have a complete monopoly on 
all the petroleum business, and then 
heaven knows what may happen to 
prices 


“At the present time, and in view 
of this horribly misshapen price pat- 
tern where a very limited few are 
accorded the privileges of the palace, 
it is difficult to escape the conclusion 
that the general motoring public is, 
in fact, subsidizing the gasoline prices 
of the handpicked minority.” 


Tank Wagon Price ‘Mystery’. Mr 
Hadley told the committee that an 
inquiry into petroleum prices should 
be centered largely on the tank wagon 
price, because this price appears to 
be the common denominator from 
which stems the pricing pattern of 
the other purchaser classes, such as 
consumer tank wagon, tank car and 
the jobber 


It is the tank wagon price, exclusive 
of tax, which should be used in mak- 
ing comparative studies on a geo- 
graphical basis, he said, adding: “It 
is this same tank wagon price, th 
establishment of which is to me 
so clothed in mystery 


I presume that the 
tors used in 


principal fac- 
getting a given tank 
wagon price are laid-in costs, supply 
and demand, and local economic con- 
ditions, but nevertheless, it is difficult 
to understand certain 
Mr. Hadley continued. “Why, for in- 
shouldn't Michigan enjoy a 
break because of its geographic posi- 
tion of being entirely surrounded by 
water, where so much gasoline reaches 
yur shores by cheap marine transporta 
ion. The same thing yplies to pipe 
line transportation 


phenomena 


stance 


Again, what fort 


letermining on what freight 
rates are computed? Many places in 
the south and western part of our 
state pay a freight rate computed 
Detroit, whereas the product 
is shipped directly from Chicago to 
its destination. There may be a good 
reason for all of this, but it has never 
been adequately explained 

Jobber Questionnaire 
that questionnaires had been sent to 
Michigan jobbers, Mr Zirkalos re- 
ported that the response already was 
overwhelming.” The anwers of job 
bers will be analyzed and correlated 
and presented to the committee at 
Lansing in January, he said 


origin 


from 


In disclosing 


The questionnaire asks such ques 
tions as the jobber’s total gallonage 
of various products in 1950, total 
jollar volume of sales for various 
products, whether the jobber operates 
his own service stations, what ad- 
vertising aids he receives from his 
supplier and then sets forth these 
further questions 

Give price per gal. paid by you to 
your supplier for the various grades 
of gasoline and fuel oil from Jan. 1 
1946, to date hereof, together with 
your selling prices for the same prod 
uct during the same period, exclusive 
of taxes. 

Are transportation charges 
supplier's facilities to your facilities 
included in price per gal.? 

If answer to above is NO, detail 
transportation charges 

Detail any other charges 
against you by your supplier 

Does your supplier compete with 
you on the wholesale level? 

If your answer is YES, what pri 
ing practices does he follow? 

What cancellation provisions are 
contained in your contract with your 
supplier ? 

Does your supplier follow any trade 
practices with respect to your busi 
ness which you feel are objectionable 
unfair or illegal? 

Do you deem it necessary to the 
protection of your business that the 
name of your company not be iden- 
tified with your answers to this 
questionnaire? Please give reasons 
for above answer 

Gasoline Analysis — In 
the testimony of Prof. Hobbs concern 
ing the quality of cut price gasoline 
Mr. Zirkalos explained that he and 
an investigator for the Michigan at 
general's office purchased a 
sample of regular and @ 
premium at one station last September 
and sent the samples to Prof. Hobbs 
for testing Mr. Zirkalos said the 
price of the regular at the pump was 
21.9c per gal., 4.8c below major com 
pany brands 

Prof. Hobbs said hig tests showed 
the cut rate gasoline was “within the 
ympany 
would be as 


from 


made 


presenting 


torney 
sample of 


limits of major brands 


and that “this gasoline 
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Hadley Ob jeetion 
) 


PAD Steel Requests Indicate Industry 
2nd Quarter Supply Will Change Little 


‘ 


Conservation Defended — Mr 
, ta ne 


1.000.000 
i 


662 


Compressor Makers Protest 


er all é eld 


I ! inuary 
Pipe Lines Get Steel W) 


NEW YORK.-Sir 
ia 1 were ! ng ut ) nas t ht its first 


$1. 850.000 


require 


-| n 1 
710.000 i n dg 
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PAD Works to Ease Tight Oil Supply 
In West by Shifting Military Buying 


WASHINGTON sized that synthet 


research 


pha 
certainly 
the lon 


sho 


as part 


industry 
nvest 

full-scale nmercial applic 

Other developments this past week 
are 

1. PAD 
operators in 
tank 
having 


has begun surveying 
Districts 1 and 2 


capacity at 


} 
ai 


. storage locat 
nents. Consensus ~ 


produc t 


bbls 


case produ 


gross finished 


10.000 


that sufficient ref 


. i pacity of at least This is 
available but enoug! r i ] 


not a precautionary move in t 
unexpectedly 
Earlier 
study of 
gas producers 
and dealers to 
expansion 18 


to hand 
shortages 
this winter 
a storage 


materialize 
PAD launched 
13,000 liquefied 
marketers 
determine 


needed 


Admir 


The group t down the altern 
solution 


ative g crude and 
products to ‘oast on the 
grounds that adde 

sts being passed o » civilian an 
ndustrial consu! 


nconsistent” with price s 


petroleum 
listributors 


result in 


storag¢ 
h would be 

tabilization 2. Defense Production istra 
tives. It was felt 


alone should not be con 


»biex that one 


pelled 


| 
also 


area 


has approved PAD’s r 
lubri« 

15.000 
PAD 


hand «« 


heavy duty 
ilities by 


on 


about $25 million 


r expanding 


n ta 


applications ofr 


ast 8.000 t 


also has 


U. S. Seeks Terminal Operator 


WASHINGTON 


Armed Services 
Purchasing 
an operator for the 

! ent bulk 
a, Wash., with 
103,000 bbls 
movement f 


truch 


eum 


Agency 

Defer 
terminal 
storage 
and 
product by 


facilities f 
tank ; car 
tank barge and tanker 
Interested 
ASPPA 


nterested in 


bidders not on the 
list, plus 
other terminals 
with ASPPA at 
Main Navy Bu 
25, D.C 


mailing operators 


should 
Navy 


iding 


ymmunicate 
Mail Center 
Washington 

Tacoma terminal, for 
merly known as General Petroleum 
Tank Farm No. 2, should be in the 
! f ASPPA no Dex 


is oO 


Nar 
28 


later than 





to bear most of 


PAD 
structing a 
Alberta 


ment 


the military burden 


noted the 
pipe 
(Canada) 
crude 


possibility of yn 
line fror 
or Texas to aug 
availability on the West 
Coast but pointed out that the short- 
age of large diameter line pipe just 
ebout rules out such a for the 
time Anyway would be 


either 


move 
being this 


no immediate solution 


War Would Hit Civilian Hard On 
a more level, PAD's 
Refining Director C. E. Davis warned 
week that, in the event of all-out 

civilian oil supplies will de- 
teriorate rapidly torists will 
be faced with an immediate 

urtailment in 
quality. He 


crease in 


general supply 
last 
war 
and m 
almost 
ras 


line and 


that in 


quantity 
pointed out 
requiren 


also 
ents for 
the 
“inadequate 
yuld 


installat 


bunkers would find 
the 


sions 


bott 
barrel and 

have to 
ion 


to solid fuels w 


made at every possible 


As for his viewpoir on long-range 
trends in the oil ind ry 
time « ns, Mr. Dav v 
that crude production A 
ceptions will be suff 
fy requirements “w 
able future 

Although 
line 


inder peace 


ymidit ntured 
ent tk 

thin the 
residual] yields 
progressively, he 
not necessarily 
market 
much slower rate 
other products 

Synthetic 


Said 
shortages are 
expected, since 
nerease at a 
for 


SERVICE 


nents 


than 


require 


STATION, KOREAN STYLE 


equipment 


Fuels..Mr. Davis en by 


Horace 


DECEMBER 5, 1951 


Gasoline 


Here a UN jeep gets a tank full of hand-pumped gasoline 
I pumped £ 


and oil supply depots in Korea 


are situated directly behind front lines to cut down time in refueling UN mechanized 


API phx m0 
Bristol 
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OPS Ready to Allow Oil Price Hikes 
Required Under Capehart Amendment nen se one Me cums 


are too low and at risin 
However, the status of wholesalers pushing thet toward 

WASHINGTON~At ‘ re and retailers is still in a fog. They tinction. Ye 
thia week, the Offi } we ul will be allowed, presumably, to pars to qualify 
zation Was on the v if along any price boosts given to pro tive aimed sp 
General Overridin tegui 1 to ex fucers and refiners. But, at this tim persons in the 
tend mandatory co uM yene OPS takes the position that they can scale 
fits t a large en ’ i not be entitled to cost increases in Other pricing 
industry their own right week included 

The action f wee vious ’ Heriong Amendment..Congress East Coast The long-pending r 
by the pricing agency extending ‘ passed another amendment to the 
nerease benefita required by th Defense Production Act, the Herlong on the East Coast continued to en 
Capehart Amendment to the Defense Amendment, to take care of whol ounter delays despite the fact that 
Production Act to other fields of u salers and rejailers L. E. Ulrope« Esso Standard vi 
fuatry 


quest for a heating oils price increa 


It provides that, after July 31 president in charge of marketing 
The order will include refiners and 1951. no action shall be taken to deny traveled to Washington to plead per 
processors and, at this writing, OPS to these categories their customary sonally wit Price Administrator 
apparently has reversed earlier think percentage margins” over the cost Michael V. DiSalle for the Inde 
ing and intends to extend the GOR of materials during the May 24 to pendents 
to petroleum producers also June 24, 1950, period—or the nearest Mr. Ulrope told Mr. DiSalle flatly 
The Capehart rider requires OPS representation period. Unlike Cape that Esso couse not deliver any more 
to take into consideration the high hart, it applies only to future, not heating oils than it presently has 
est price the applicant received for to past, orders commitments ~s ane suggested _ 
his product between Jan, 1, 1950, and Because of that “percentage mar meaty pgp OPS forget 7 —-~ : 
June 24, 1950. The agency then must gin” wording, OPS is taking the po has on relieving any possible shor 
adjust the applicant's price for all sition that industries, such as the age by putting pressure on the ma 
cost increases, direct and indirect il industry, which have a historical gore to Givert more of me .2~er' 
from that “highest price” date up to record of dollars-and-cents margins to Independents. Mr. Ulrope, in ef 
July 26, 1951 fo not qualify under Herlong fect, underscored the contentions pr« 
viously advanced by the Independents 
themselves for an increase 


CLAMP BITES INTO Heavy Duty OilsOPS held an in 
dustry advisory committee meeting 
F = y S iH F LV | N G "aad Gan Galen during the week on the problem of 


retail pricing of heavy duty motor 


F ‘e) R B i T T ig R oils and received a suggestion by 


committeemen that the retailers be 


S A L E Ss 8) j S Pp L A Y allowed to pass-through production 
cost increases in multiples of 5c, al 
though the increases are expected to 

@ Built for the Petroteum industry r 5 

by 2 Petroleum Tromgert Manslacterer amount to only 1.5c to 2c per qt 

tn €.2° SHELVING HARD taede . 
WARE “ehieh te A. ~~ - OPS did not take kindly to this 


eading Service Stations wanting suggestion and is now checking on 
finest DISPLAYS of merchandise — 


whether the 5c-multiple practice 
USES EVERY INCH OF WALL SPACE FOR DISPLAY premium motor oils is “customary 
FZ Brackers and Standards work on “slide-rule priaciple Simply bolt in the industry. It is doubtful if th 
vandeard to wall-—disregarding level of floor. Insert bracket in slide-sloc— agency will go along on the 5c-mu! 
bolt clamp bracket and lock to standard. Bracket digs into standard with eiend i 
weight of load. Clamp holds to standard like a vise. Adjustment by sliding up or tiple idea 
‘ © af pom point variations, Makes solid displays. 12-gauge steel brackets in “ . 
utes 6 to 40". 1 4-gauge standards 35° to 96". Fits around windows, doors, Peddlers.A large Midwest refine 


pes, etc Handsomely fiowhed. Very inexpensive ‘heap enough for storage was told informally by OPS that it 
earrange entire loaded shelf in minutes. Write for FREE LAN SOK . . 
cannot add the recently-granted 0 


“17'S OUT IN FROWT IN EVE APPEAL” ioe atin ie elie Ge pation 


selling peddlers 
OPS says, however that peddle: 
may take advantage of the hike 


Natural Gas Pricing OPS report 
a “favorable reception by an indu 
try committee of its proposal to set 
ip uniform natural gas pricing star 
ards for gas | luces mn the sa 
genera area ana 


the same markets 


yn tha 
s concealed 


Standard Steel Works 


NORTH KANSAS CITY, MISSOURI, U.S.A 


naking the 


area 





THE WEEK'S Oll NEWS 








Cramer Heads Oil Branch 
WASHINGTON 
Cramer f 


Loring T 
rmer general 
nanager and now ynsultant 
Continental Oj] C at Ponca 
¥Y. Was sworn in Dex i as 


sales 


Branch 
uization 











FTC Approves Differences 


In Price Based on Costs 
CHICAGO 
Cc airman 
} at the 
and Equipm« 
n Chicag 
He said the law 


e whe 


thods 


quantity sales 
A seller is permitte 
buyer a lower pr 
mpetitor when that 
by such differences 
Don't let anyone 
put! ] 
ndustry 
The sort of discrimination 


forbidden by the Robinson-Patms 


r any other 


Act is that discrimination between 
competitors which goes beyond the 
lifferentials making due 
for differences in cost of manufa 


delivery, et« 


allowances 
cture 


OPS Approves Plan to Sell, 
Re-Buy Drums for $5.30 


WASHINGTON 
of California 
soon A new 


Standard Oil 
is expected to init 
plan for and 
light 
drum, foll 
Stabilization 
aimed at 


selling 
urchasing 
$5.30 per 
Price 

the plan 

the drums 


The new 
to &5-gal 
lighter, would 


55-gal il drums 
wing Office 
approval of 


prompt return of 


procedure, applying only 
and 


isual flat 


drums of 18-gauge 
replace the 
which still 
drums 
rate of $10 each 
The 


to customers 


deposit system vould gov- 


ern heavier having a deposit 


company plans to sell drums 
then them 
at the same $5.30 price, provided they 
are usable. The company 
will reduce accounting diff 
result in quicker 

which are in tight 


repurchase 


believes it 
culties and 
return of drums 
supply 


Senator Wherry Dies 


WASHINGTON Sen 
Wherry (R., Nebr.) died 
pneumonia only several! 
being admitted to George 
Hospital. He had operated on 
last month for an intestinal disorder 
but was believed to have been recov 
ering Senator Wherry directed the 
searching investigation of oil 
try marketing luring the 
winter of 1947-48, as a result of 
widespread fuel oil shortages 


Kenneth 8S 
Nov. 29 of 
hours after 
Washington 
been 


indus 


prac tices 





Defense Orders for the Oil Industry 


(Insured New, 27-Dee ; 


inetusive.) 


List of Orders 


Ws8—Wage Stabilization Board 


OPS—4iffice of Price Stabilization 
CPR-Os Reselle 


What Orders Do 
Wage Stabilization Board 


CHEISTMAS OR YVEAR-END BONUSES 
mendment 2 to GWR 14 pe ‘ ‘ 
ay f his ems “ w Y 
excere . 

exser bor 

Bor 
€ air . . 


exceed $40 


Office of Price Stabilization 


IRON AND STEEL PRODUCTS—TtBILAR 
R os e ’ 


Christmas Bonuses Defined 


WASHINGTON 
Board 


tion 


employes 


bonus of 


approval 


bonu or 


Regulation 14 also has been 


ed to pe 
a week's 
n 1950 
year 


earnir 


to give a 


Wage 
has amended 


a Christmas or 
up to $40 without 
even though a 
none 


was given last 


rmit a company which 
salary 
week's salary 
though the 
reased 


gs many have n 





text 


@ Ink 


tum, ¢€ 
transpx 


JUST 


Deluxe 
$16.50 





«¥ 
of OIL BURNING” 


the most authoritative 


TITLES COMPILED BY 
MEN IN THEIR FIELDS 


Oil As ao Fuel 

Combustion of Fuel Oil 

Preparing Oil for Combustion 

Oil Burning Equipment 

Elements of the Heating System 

Controls 

Selection of Equipment 

Applicotion, 

Maintenance of Oi! Burners 
1X Stenderds 


New York City, N. Y. 


ss 
“HANDBOOK 


ever compiled on 


OIL-BURNING! 


wmation about oil burners, 


combustion, atomization, vaporiza 


rude oil, fuel oil, retining, 
wtation, delivery systems, 


heating, heat losses, tanks, piping, 
combustion chambers, controls, wir 
ing and other 
pages of facts and data, more than 
$00 illustrations, 
and charts 


subjects. Over 950 


some 90 tables 


LOOK AT THESE SUBJECT 
48 TOP 


insteliation And 


leather edition 


per copy. 


PER COPY 


ORDER 
YOUR 
copy 

TODAY 


OIL-HEAT INSTITUTE 


of America, Inc. 
6 East 39th Street 
Dept. P 








Stabiliza- 
Regulation 
14 to permit an employer to pay his 
year-end 

board 
smaller 
year 
amend 
gave 
as a Christmas bonus 
this 
worker's week 
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This means that 65.5 


Co-operative Boosts Oil Sales $7 Million in Year egfe tatel gales were in off 
and transportation 


erchandise was . 


ts Sal¢ 


LEVELAND } refinir and Year fading 8 Vrar Fading 
Seg. 41. 1961 Awa. 31. 1960 ( hanger 


, for feos 


: a. 

iitural chemicais, wh 
were less 

During the 1950-51 
added $4,297,168 

The above 
association 
shows the 
application 

taxes 


Net savings Applied to 


MODEL 450-4 
SIZES 2 and 4 


listributed 
savings to non-taxabl 
taking naximum advi 
al tax incentives for roleum ex 
ploration and productio No savings 
were distributed to patron )-Ops 
last year and CC reported it had 
» federal or i ncome tax liability 
1950 
fet savin wefore inceme taxes 
! ach 4 ! 1g the last 10 
years are shown comparatively below 
Fiscal Member Net Savings Before 
Vear Asams Income Taxes* 


JILVW-ONITSdS JHL 


‘ 


‘ee >. Se = 
Simplifies ‘ 
194 


all loading 
problems ance Ager 


More Ex pansion — A 5.000 
UOP Fluid catalytic cracking 
and a catalytic polymerization 
are planned for present 4,000 
Phillipsburg, Kans., refinery of CC 
y 4 *y7? Present vacuun lation equity 
BECAUSE IT HAS GREAT flexibility ent will be doubled, 300,000 bbls 
e additional storag will be built 
well as utilities to operate expe 
plant 
operation, compact and sturdy, with a sliding sleeve that ene’ te CCA 


in its improved hydraulic and cz design. Simple in 
asserte 
may be returned to vertical or semi-vertical position, to wiation distributed 12.8 
permit loading from either side of the rack. uels and 13.7 of lube 
es purch 1 by 
rad 


wa Kansas, Missou 


A swing joint allows the dip pipe to hang in vertical posi- ; 
year ir ‘ 


tion when not in use. I 


No. 450-4 SPRING-MATIC returns upright automatically Oklahoma and Wy 


when raised to horizontal position, and incorporates other 





features of advantage to insure trouble-free operation. 
Photo Credits 


Interchangeable with weight attachments when specified. 


Write NOW for detailed description 


OIL EQUIPMENT MANUFACTURING CO. 


3100 VERMONT AVE.. LOUISVILLE, KY 
Canadian Affiliate: Empire Brass Mig Co. Lid. London, Ontarie 

















MARKETING ASSOCIATIONS 





NEW PRESIDENT of Tennessee Oj! Men's Assn., I | 
Memphis, (right) is congratulated on his election at recent 
Gatlinburg by John Howren, Holston Oil Co. 


president 


asuxiation meeting in 


Johnson City, retiring association 


Tennessee Jobbers Hint Divorcement, 
OIC Boycott, Unless Margins Rise 


By JOHN BARTON jor suppliers of 
NPN Staff Writer and agreed to 
GATLINBURG, Tenn sonable period of time to correct 
Oil Men's Assn. has ti them. The resolution arserted, how 
has come to put son et sure ever, “there has been no major su 
on suppliers for t ! plier within this group's knowledge 
adopted a resolutic 25th An who has done 
niversary nm 1 lov. 26-2 these inequities 


margin inequities 
give suppliers “a rea 


anything to correct 


for a O.%« 
a per A second resolution was voted cor 


demning major companies for selling 
gasoline fuel oi] and 
consumer accounts at prices lower 
than those to legitimat 
jobbers 


nessee jobber mar 
To back up this 
called for the 


It empowere 


kerosine to 
te qualified 
, professiona 

the author 


cessary) t 


Convention Speeches — Ther: 

uur speakers at the meeting 
API President Frank M. Po 
eans available said that production of syntheti« 
ncelude« . ot n . uid fuels from coal ‘ il shale 
not as yet economically attractiv 
He added “this is m we for the 
unwarranted use capital, labor and 
materials for a project f this sort 
Porter noted exploratio for 
supportin rude oil in Tennesses 

Serr tention 


f 
higher 7 


by any g mental 


the respon fr r supplier 
higher-margin request before Mr 


es on re rd leserve at 
because of the fact oi] has 

been produced in the state since 1876 
recalled that at th He said deeper drilling might show 


association's last meeting | } rf arge reserves 


Industry Information 
The resolution 
this year the 


group reminded J. P. Seiberling president 


Connable, Moto-Pep, Inc., 


berling Rubber Co., stated publi 
lifference to social and economi 
problems is one of the country’s great 
est dangers. He called for more gov 
ernment economy, a spiritual revival 
and a “common sense approach to 
problems 

Warren C. Platt, editor and pub 
lisher of NATIONAL PETROLEUM NEWS 
said Venezuelan oil may well be an 
mportant future source of supply 
to jobbers in many parts of the coun 
try. He pointed out that Independent 
ocean terminal owners, such as Whit« 
Fuel Corp. in Boston “may fave a 
few salesmen around in a few years 
to sell (Venezuelan product) to Ten 
nessec 

Outlining the important contribu 
tions made by U. 8. oil companies 
to Venezuela's social and economi 
development, Mr. Platt contrasted the 
country’s friendliness toward foreign 
investors with Iran's 
contract-breaking methods. Mr. Platt 
also urged jobbers to impress the 
public with industry competition by 
displaying their company name : 
prominently In 
supplier 


irresponsible 


discussing jobber 
relations, he praised the 
growing interest large companies are 
taking in jobbers’ marketing manag 
ment problems 

J. L. Brakefield, Liberty National 
Life Insurance Co., said businessmen 
should take a» sharply critical atti 
tude toward proposals to change the 
American free enterprise system 

Appearing at the convention busi 
ness session was Gordon L. Nichols 
OPS district director, who discussed 
how price controls affect the jobber 

Equipment Service a ‘Must’ There 
is no need in the industry for the oil 
equipment jobber “if he can't give 
service This was the 
nade by J. M. Newberry, president 
f National Assn. of Oil Equipment 
Jobbers at a special meeting of equity 


main point 


ment suppliers at the convention 
M Newberry Newberry Equiy 





Connable Is President 
GATLINGBURG, Tenn.— New 


president of Tennessee ou 
Men's Assn. is E. J. Connable 
Moto-Pep, Inc Memphis 
Named association vice pres 
idents were R WwW 
Johnson Oil Co Morristown 
for East Tennessee Calvin 
Houghland Direct ou Co 
Nashville, for Middle Tennes 
see; and J. E. Cawthon. Bear 
Ice & Coal Co 
West Tennesse: 
E. Pellettieri 
Service 


Johnson 


Jackson, for 


Southern Oil 

Nashville was re 
secretary-treasurer by 
directors following the meeting 


named 
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those reputat 
he said 
knowledge 
any motortst 


your product? 


Season Colder thanNormal 
Or 1950 in Most of U.S. 


CLEVELAND ath 
tl ution for the heat 


Service Stations Eligible for Entry 


In Retailer of the Year’ Contest 
Degree Day Summary 
Season Sept. 1-Dec. 1 


Past ( omst 1951 1950 Nermal 195! 


Midwest 


southeast 


West ( oast—KReockys Mt 


Month of November 


Past ( east es! 1950 Normal 


Midwest 


southeast 


West ( oast-—Reorky Mt 


t bus 
tangible 
The phy 
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Bureaucrats Threaten Free Sale of Business 


against that 1} er by t decree so as to make Wast 
jobber DOV 1 this land 
bring ar gut I : ring today, think 
leral Trade Cor ar er 1° widow and heirs if the sale « 
must be passed upon by the 
deals. then what th the possibility that the Commission wil 
" ally ¢s bureaucrats have be 


only God and Country” and 


bably abo Would 
that : stockbrokers had 

ies about the 
happened 


as 


ion's idea 


ld these 


soon sh 


ry taxes that 


i he whers been here to 


Had these owners and estate managers not s 


struction ‘ ley did there was a chance, because of the complexity 
s Bureau of 1¢ businesses even though relatively small, of 
that amendment managemen id finances being such that the con 
sing the physica mig not survive compe ion 3y selling to one 
assets anot! uch ‘ isitio would tend ¢t I ind thereby making a larger central company 
produce monopo m \ prohibition applied whners di wha they could to insure continuan 
miy with respect to the prt e of ‘ trong compe n, which, so far as the country is 
Presumably ‘ongre h ! n the preventing f } f than had they taken a chance 
the merging o . larg npanie Yet the tendency viving as small units 
at Washington ven the Supr 


Court, has been » viev ith ay picion not only a 


merging that 1 duce Ae duction in th« New Law Paves Way for Hijacking, Crookedness 
legree of competition but ever r ger which may at This new amendment to Clayton Act also open 
yme indefinite tin n tl future result in such a re the way wide for all sor of strong-arm hijacking and 
duction The only saf hing small business to do downright crookedness for buyers who may want to get 
today is to conjecture t mate possible power that old of a smal] business at a low price or even practical 
a government agency can exert over business and then no price at all Small businesses are often disposed 
figure the possibility and even the probability of its try- of when their owners are least able to make a hard 
ing to excercise that power Even though today such fight for them or when the businesses are in the hands 
a power may appear to be illegal what will these New of widows and children. This amendment not only em 
Deal judges say it will be tomorrow? How much will phasizes the helplessness of these untrained owners but 
these courts and government agencies strive to establish it gives wide opportunity for the commission itself to 
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MIDWEST this p were Pure, Deep Rock 
Midland Co-operative and Shell 


Jobber Spokesman Helps Industry Cause The statements of Mr. Hadley to 
j , . the Michigan committee concerning 
In Rebuttal of Michigan Price Charges he Mich tt ; 


mmercial accounts and jobber mar 

gins no doubt will be supported and 

By Leonard Castle, Midwest Editor expanded in answers to the question- 
naire which Mr. Zirkalos has mailed 
to all jobbers in Michigan. It is prob- 
able that those two subjects will re- 
eive most attention when the job 
bers get around to answering the 
question Does your supplier follow 
any trade practices with respect to 


Joseph D. Hadley executive sec- that in the words f Mr Hadley 
retary ff the Michigan Petroleum ‘ ] 


‘It is difficult to escape the conclu 
Assn which represents 


more than sion that the general motoring pub 

100 Independent rs, performed lic is, in fact, subsidizing the gaso 

line prices of the hand picked minor 

lt ,y the y . ' ok 

in a the ma when he told ty your business which you feel are ob- 
ig 2 tive mitte 5 

a Michigan legislatiy nittee last Additienal evidence that most con unfair or illegal 


panies are adopting a more enlight . f the 


an important service for the industry 


week that he does not believe sup- 
plying companies conspire to fix pric- 
es. (See page 21) 


most representa 
ened attitude concerning commercial » questionnaires will 
accounts is contained in a 
Equally as important was his im- issued by H. F. Horning 
promptu and spontaneous rebuttal to of the Northwest 
a statement by Ernest O. Zirkalos in which 


be selected 
bulletin for the committee's final analysis 
secretary and correlation. The results will be 
Petroleum Aasn turned over to the committee some 
he says that the names of time about mid-January after the 
committee counsel, that because one Tide Water, Socony-Vacuum, Phillips Mich 
station in Detroit sold gasoline at and Mid-Continent 
cut prices this is proof that prices the list of those 
generally in the area are too high i 


igan legislature has convened on 
can be added to Jan. 9. The answers will show that 
companies which jobbers are unhappy about some of 
» not sell commercial accounts at the policies of their suppliers, but it 
It was fortunate that Mr. Hadley prices lower than those at which the s doubtful whether they will 
happened to be present in the hear jobber can buy. Companies previous- iny eviden 
ing room when Mr. Zirkalos made ly listed by Mr. Horning as follow 

this comment, for he was the only 

qualified industry representative in at- 

tendance at that particular time 

Perhaps it was a good thing that ATLANTIC COAST 
Mr. Hadley was the one to take is 

sue with Mr. Zirkalos, or it is likely 4 ‘ 4 
ak Mia sieeetaliien of © diel Sane Non-Industry Audiences Are a ‘Must 
senting 400 small businessmen might 


sensing Banner thgpmcrn ganar nye In Making Oil Progress Week Click 


the committee than had the same re- 


marks been made by the spokesman By Raymond E. Bijorkback, Eastern Editor 
fs ipany 


contain 
e to support a charge of 
ng pr fixing nspiracy 








- a ” t's encouraging to note that some at finding that the five major con 


Ve ve said before d it bears substantial attention is being given to anies which took several tables cach 
a aid and i ar ge } 

repeating, that it was unfortunat« the question of whether enough non at this year’s New York luncheon 

that the unfair trade practices of a industry people are seated at Oil a group, had non-oil peopk 


as 
at 52° 
few supplying companies made it Progress Week luncheons and similar of the 375 places they reserved 

necessary for Mr. Hadley to qualify assemblages 


Had it not been for an 84°) show 
is remarks neerning pricing with This may or may not be the ast ing of “outsiders” by one of the con 
the observation that “the manner in in other sections of the country, but 


panies howe the group would 
which an individual refiner or sup- it is in the East 


hav fallen below the 50 mark 
plier arrives at a given price for Typifying the thinking on the sub The runner-up 


company managed 
any certain locality or for a certain ject were 


two speakers at gatherings nly a 5O showing 
lass of customers has always been in New York and Newark, N. J Even by the 52° measure, though 
clothed in great mystery during last Oil Progress Week the industry fell far short of the goal 
He was referring, of course, to the Shell President H. S. M. Burns d: to which we think it should aspire 


practice f some supplying compan- livered himself of the opinion in New f Oil Progress Week is going to be 


a week of special effort to create 
better understanding of the industry 
ym price, a practice which, in his In Newark, Tide Water Vice Presi n the public mind 

opinion, has caused the jobber’s in- dent B. I. Graves observed that “som In our book, the plan should be to 
come to shrink “to a point where he people have said we're just talking have at functions like the New York 
is now approaching a state of hys- to ourselves’”’ at these affairs 


ies of selling to commercial accounts York that he saw before him just too 
at 3c to 3.5c below dealer tank wag- many oil men 


luncheon only enough industry men 
teria Personally, we've felt the same way and women-——-to do the honors which 
The fact that m lying m- Mr. Burns did, and we've been of the are due the non-industry guests 

panies are revising ‘ir { ‘ on ypinion that the impact on the pub More than enough industry guests 
erning commercial accounts does lic of New York's mammoth annual will be invited as a matter of cours« 
not alter the fact that for the past luncheon must have been only a little to insure the little additional indus- 
several years some of them have better than you could expect from an try representation needed to (1) have 
been driving the jobber out of this industry rally 


the purposes of a rally served, and 
important market at prices so low We will admit to some surprisé 


(2) prevent any outsider from getting 
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Fruehauf Tank-Trailers offer you superior construction 


HE hidden points in a 

Tank-Trailer are most 
important —— points that add 
to the life and performance 
of the unit. And here Frue- 
hauf excels, for every detail 
has been carefully en 
gineered and fabricated to 
give operators the best Tank 
Trailer possible. 


A new and comprehensive guide 
book on Tank-Trailers, showing and 
explaining all the construction fea 
tures as well as a host of other valu 
able information, is available upon 
request. Write Fruehauf Trailer 
Company, Detroit 32, Michigan. 


32 


Bulkheads and baffles are dished and flanged scien- 
tifically to resist excessive breathing a major 
source of weld failure. Wide flanges increase 
strength of tank shell, add years to tank life 


Each Fruehauf Transition Sheet has the most grad 
ual possible slope; each sheet fits perfectly, is 
welded with painstaking precision to eliminate 
stress. This weak point in most tanks is a strong 
point in a Fruehauf 


pilin ee 
ae Zz 
* Tae 


Fruehauf “Multi-Rate” Single Axle Underconstructions Gravity-Tandem 
are built to ride smoothly, evenly from no load to over- 36,000 Ib. axle 


load—afford maximum tire life and require a minimum heaviest loads on 
of maintenance. They are designed for loads up to 247,000 miles f 
18,000 Ibs Tank-Trailers 





2 au Ine Bille aligo- 


WITH A FRUEHAUF ON YOUR HAUL! 


EARS of constant contact with the liquid hauling 
Y industry have put Fruehauf in a position to build 
a better Tank-Trailer because Fruehauf engineers 
know the liquid haulers’ problems. In addition, they 
know the right way to keep tanks tight and under- 
constructions light without sacrificing strength or 
payload. Fruehaufs on the job now are proving that 
they cost less to operate, last longer and trail easier 
than any other units on the road today. 


Ask your local Fruehauf Branch man about a Tank- 
Trailer for your hauling needs. 


World’s Largest Tank-Trailer Service System! 


Just one of the big pay-offs for Fruehauf owners is Fruehauf nation-wide 
service. 80 Branches, located strategically throughout the country, keep oper 


ators rolling with everything from preventive maintenance to major overhauls 
and rebuilding. And each Branch is equipped with men and machinery to 
handle specialized Tank-Trailer problems. 


FRUEHAUF 


eee Trailers 


ads, it provides softer rides for the 
the roughest roads. Users report up to 


WORLD S LARGEST BUILDERS OF TRUCK -TRAILERS 
sr tire on Gravity-Tandem equipped 
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Camp for Underprivileged Boys Builds 
Good Public Relations for Industry 


The 
R. M 
tendent 
west Explorat 
the 
r @& one-man {| 
n ed the support 
n 1949 


business 4 
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was 
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The R. M 


reanized 


By Frank Breese, Pacific Coast Editor 
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NPN and Pistt's OFGRAM Price Service Wet Shh &. New York COLambus 5.1695 
evelan 3 313 Wet Ord 8 leery atte 


t ae 59 Pan Ven Boren &.. HArrison 


+] i 
mal Pree Building, NAtional © Houste ! ¥ 


Nationa! Bank Bidg.. ATwood 0412 


Product Prices Firm; Tanker Rates Up Again 


the Gulf 
Midwest, the rece 
abundant supplies 
uel oil was reporte: 
ngs of No. 6 fuel at 


Oklahoma and other 


the making in Ch 


gasoline prices 


gases and 

season have 

in all principal 
ther hand, quota 
of peak inventories 


waxes n Western Penna 


and the N and 6.75c, respe 
at the Gulf, one 
iber 1952, was 
company's buy 
through the 


aling 441,000 

251.000 bbls 

and 70.000 

the company 

crude mn the 

ber Asiatic als 
100.000 bbls 


a&.i carg 


1.000 1 
ne, FOB New Y 
1951 March 1952 


ap] 
December pro 
fter Price 


endorsement 


nce I rar i t began c has scheduled 


liftings of 


1951 at the r 


products ! e last half of 
283,648 b/d for a total of 51,765,648 
bbls guying up to tl “ November for the first 
quarter of 1952 was e rate of 68.708 b d 


6.252.454 bbls 


for total of 
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rid supply utes for olls as a 
te-off of Iranian production 
pressure f demand for all sizes 


a miing to most reports 
r NWI-New York voyages in 
USMC plus 200 up $1.35 
xtures tates at this level for 
ean nsporté yn New York caused the majority 
of East Coast suppliers to withhold offerings to other 


than tt rular customers 

What pear be a new high paid this year for 
a sing! was $50.82 pe ton (USMC plus 230 } 
for a lean p to Yokohama NPN learned that the 
chartering of the tankship Rygja for this voyage meant 
that the cl er, an East Coast major market made 
an out-of-pocket contribution to government of $473,450 
in order to carry out responsibilities it accepted with 
oth ompanies in voluntary tanker pool 

Company has sub-chartered it to tanker pool at 
ceiling USMC plus 25 or $19.25. Thus, company 
has assumed what is perhaps heaviest single burden yet 
shouldered by any member of tanker pool to make sure 
that government oil needs are met 

It was faced taking one of its own tank 
rs out of where every vessel it has 
is needed, ot ) en spot market, and chos¢ 
latter 

The on tic ‘ ‘ inued purchases to offset the 
Iranian tanker rates made for firm 
pr for fuel l yt} he Guif and on the East 
1 that they could find 
adding that kerosin« 

than recently 


markets. Despite 
st Texas, resulting 

insufficien it lin ilities to deepwater 

nber of Independent Gulf refiners said they were loo 
for additional! lots of coastal crudes Lubricating 

crudes co nus in tight supply in all areas 

waxes held by refining cor 

ase ‘ h seventh consecutive n h in Sey 

ip 9,240,000 Ibs. to a new high of 197,680,000 

rding to a Bureau of Mines report f s 

figure 26,600,000 lbs. were microcrystalline wax, 55,440 

900 Ibs. ful fined waxes, and 115,640,000 ibs. classed 


i 
generally waxes 


Lubricating oils inventories ¢ f Sept 0) stood at 


& 866.000 bbls lown 9.000 bbl 


August, but nearly 
ym bbis ris r than inventories reported by the 


Se pte mber 1950 


regular-grade gasoline were down 1 

sc per gal. in a price war which broke out in Chicago 
late in November. Most major brands of regular were 
available at 18.9c, private brands at 17.9c, at neighbor 


hood stations. In “sensitive 


districts on city through 
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Summary of Daily Gasoline Prices (Nov. 27 through Dec. 3) 


Monday triday Thursday Wed 
“otor Gasoline 63 Oct, KR (Prentem) lee. 3 Nev. Nov. 8 Nov. 
Por ehpt. w Tea. 4. M. Geet as) 13.2-13.28 13.2-13.25 13. 2-13.25 
co to Tex aN M. Gest os 

Truck Teep ia 12 12 

Tes Trucs . 
* (meeting 06 tet 
Tear 


s 
Tea @N M. Geet na) 


v 
ruck Tosp 


Meter Gaseting 6 Oct. BK (Premiem) 
N. Tea (Por shpt. to T NM. dest ne 
W. Tea i? shyt. to aN M. dest na) 
x Te Truck 


Meter Gasctine 4 Oct. BR (Regular) 
wm. to Ten. &N M. deat 
Ten &N M. dest 


Trap 
Moter Gavetine 82 Oct, K (Regular) 


4 
Tex @N M. dest'na) 
Ten &N M dest ns 

* 

ck They 


Meter (ascotine 86 Oct. BK (Regular) 
Omlat a (Group 3 
hd id wester Ga p 3 basis 
N. Tex (For ehpt. to Tex &N M deat 
W Tex (For enpt. to Tex &N M. dest't 


Meter (iasctine 66 Oct. M & below 
Okishoma (Group 3 
Mid westerr brow 
N. Tea (Por shpt. te NM. dest'ns) (2)9 75-105 2 2)¥.75-10.8 
W Tea (For ehpt NM. dest'na) 10.37% 10. 375-10.513) 
Be Tea «Truck Trep;) 105 5 9. 875-10.5 
Ww Tex Truck Trep.) g 95-105 


Meter Gasoline 08 Oct. BR (Premiam) 


New rh harbor 
New rk harbor, ba . 


15 13.85-15 
M4 13.75-14.9 
5-15 


3 
3 
5 
2 
2 


barges 
Meter Gasetine 66 Oct, KR (Premiam) 
harbor 3.85-14. 35 55- 13.85-14.35 
harbor, barges 3.75-14.25 s 13. 75-14.25 
15 15S 15.15 
barges 5 


barges 
Meter Gasoline % Cet. KR (Regular) 
New & harbor 
x harbor, barges 


4 
a barges 


re barges 
aotine 
Weetern enna. Bradferd.Warren 
90 Oct R (Prem 
84 Oct R Regular 
Western Penna... Off City 
90 Oct KR (Prem 
84 Oct KR (Regular) 
Weeters Prena.. Pittsburgh 
Prem 13.912) 13.9(2) 
siar) 2912 3 9(2) 12.912) 
tane ratings, indicated by the letter mum ratings f method octane ratings, where used, are indicated by 





GULF COAST 
Kerosine Sold for Summer of 1952 


Trading at the Gulf in the closing days of 
featured the al five cargoes 
luring the umn f 1952, acc 
buyers. Sales of quantit 
were activ 
2 and heavy fur 
n rere Was a weight « “rr 1d for kerosin¢ 
| p war fictor lion ils that ignored the h ’ rates for tanker 
ve . jasoline Retailers Assn. of Metropoli transportation, accordin m reports Refiners said 
no pri war he there were ready buyers in the market for gas oils and 
; fuel oils, although this was not the case for low octane 


execull 
tan Chicago, declared There would be 
added f all dealers were subsidized, or none were sub- 
sidized. I believe subsidizing a favorit« be a vio gasolines 

lation of the letter of the law » ¢ a cargo-a-month of kerosine to Asiatic Pe- 
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points, there also were no shortages. Many of the re 

. : quests reportedly were made by suppliers who saw the 

Explanations of Price Tables possible opportunity to take on additional yard and tank 

The reader's attention is directed to the wagon business, but their access to “supplemental” sup 

a — x Aen . id a pag plies was restricted by soaring rates for transportation 
mary of Daily Gasolin ice I ig O penal 

and the price table earing on pages 39-41 ~~ = 


+? 
ni 


if 


e Gulf. The result was a rash of bids at New York 

s issue Harbor of 10.2c for kerosine and 9.2c for No, 2 fuel, both 

The letter “) licat ch in prices; if 0.2c above barge prices generally quoted by suppliers. One 
< range, the mall barge sale of kerosine was have taken 
change is on place at 10.3c, and a similar lot N : 9.2% 

X”" is adjacent rh 

fiat price l 4 ‘ 

ion 

with an 


ean transportation oO : was t 
ve | n fo i not » much 
t equivalent amount 

ve lhght fuel 

“dient supplier at 

had made him a 

n the open market 

id extremely few offerings 

f about 70.000 bbls 

was not disclosed 


price of le for 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Gasoline Prices Range 0.125c Lower 


Gasoline s ranged 0.12% ‘ n Midwest last 


al Midwest refiners reported 


ading still lagged for most 


nary 
perat 

sour 
ributors 
ontacted similar 


* ty 








narke 





and tank car marketers said shipments 
j iels to regular mers were steady Lx 
ext year beginning nand for high-sulfur No. 6 ft remained sluggish, and 
plus 0.125c, on dates some trade sources said N 


fuel was appearing 
One ‘ of ker 


wine was sold for greater quantity in open mari 


movement at an this price was the same While gasoline inventori 
as generally re 


Most trad 


s increased seasonally at 
orted by refiner r cargo lots points of supply, scarcity of premium-grade in the Minn 
1 zt >a) P < j ‘ ’ 
sources declared that kerosine and bunker apolis-S Paul area continued Refiners 
] x ‘ 
fuel were the two most difficult products to find. Sev- nder scheduled to arrive Dec. 5 would 
eral refiners also said they wer: 


I 
said pipe line 
correct situatior 
receiving active in Reductions in gasoline prices lowered range lows 
quiries for kerosine and all types of fuel oils from No. 6 highs for both premium-grade and regular-grad Pr 
to high Diesel index gas oils A cargo of No. 2 fuel was ium was quoted from 11.25 to 11 Group 3 
reported sold at 8c, and a similar quantity of low sulfur lar from 10.25 to 10 Third-grade (60 oct 

bunker oil at $1.90 was quoted at flat flat 


and 


! 


and regu 
and below) 


While prices reported for bunker fuel 


ranged from Open market trading was dull for most part How 
$1.75 to $1.90. several buyers said they were of the opin ever, marketer disclosed purchase of 25,000 bbls. of No 
ion that there was no residual to be found that wasn’t 2 fuel for shipment over the season and resale at “Wall 
committ shipment Re 


vil reportedly was held finers’ quotations ranged from 8.25 to 8.5« 


ed to the regular customers of refiners In the Street Journal, Group 3 low, date of 
Caribbean, one cargo of bunker « 
for $2.30 per bbl., and one buyer was said to have 
a counter-bid of $2.00 


made 


In contrast to fuel oils, gasoline demand was relative 


CHICAGO DISTRICT 
ly light for other than 90 oct. premium. Some sales of Conflict Hits No. 5 Fuel Market 
lower grades were made, however, and 


prices were re- 
ported “at the lows f quotations reported by refiners) ices for No. 5 fuel ranged higher in Chicago District 
said to be “plentiful for week of November. Several trade 
ng during the first 10 days of 


and 83 oct. regular-grade was 


sources, how 
€t 


December.” ever, said previously firm market for No, 5 fuel in the 

quotations were disclosed district was somewhat tilted by sizeable tank 
ings from other refining districts 

AT C COAST Light fuels tended to run « an even keel Mil 


weather was welcomed as ded breather by som 

” ‘ suppliers who said it allowed them to catch up on hon 

Fuel Oil Demand Continues Active deliveries. Despite Chicago's retail price oan in gaso 

line, quotations to the trade were reported “steady 

rates of about $8.00 per teports in middle of November that No. 5 fuel “looked 
: ‘ are an ewe made tight" in Chicago District for balance of heating season 

Best Coast ‘aan por wa drew “outside” offerings of material at sharp discounts 
enchaneed aaa firme gener One trade source reported “sizeable offering of this 

Ee grade delivered customer's Chicago siding in tank cars at 

Ble other offerings were at 8.35c and &.36c, also de 

Light residual and k« were described as “almost livered in tank cars 

npossible” to find in large open market quantities. No Sale of 100,000 gals. of low-sulfur No. 5 at 8.375 on 
2 fuel and bunker oil also were closely held same delivered basis, was disclosed by 


car 


and inquiries resale agent 
for these products were reported iled in many dis Quot ons for No. 5 ranged from 8.25 to 8.5« up 0.15« 
tricts 


on the low with four suppliers quotating flat price of 
While there was activ lemand for all fuel oils at most 8.25c for high-sulfur product 
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CENTRAL MICHIGAN 
Demand for Distillates Remains Strong 


lates remaine ron n Central 
had ! r i Nover 
diucts were in good 


Spot sale of regular 


octane premium-grad 
mers only, and one finer was 


arket as 100,000 gals. monthly 


Spot sal 
16.000 gala ot. regular-grade gasoline to resale 
12.25 FOB refinery, was reported; quotations 

rade ranged fr Central Michi 
weather generally lde the month, all fuels 

be in better lap r n October Some 

ners, however, said he fuels were an exception 
where stocks were being | for industrial customers 


ill waiting to start on « nse roduction orders 


WESTERN PENNA. 
Scale Wax Offered Lower 


ale wax Was offer Vv Western Penna. the 
ok n Novermbe wing eports over several 
softness ! f « demand. Prices for all 
ducts } ar ! cating oils contin 
and spot trading v sin recent months 
Fuel oil demand 

nple 
lower, rang 
Most refiners 
wugh one stated 
ax ce and has in 
buyers and from 
rding t several reports, although no 
was indicated. Seaboard scale 
were off 0.25c, ranging from 
FAS New York, Export sal 
in bbls FAS New 


nued steady 
were gh ov ) in hands 
FAS New 


was availabl 


MID-CONTINENT 
Gasoline Prices Decline 


Gasoline prices were off 0.125 5c in Oklaho 
th Texas and West Texas tl ; week, ait 
any Mid-Continent ners indicat« 


iy and at northern 


quota i 

rexas Meanwhile rding t 
for fuel oll8 Was fairly active, bi 
sellers and buyers generally were 
prices Most grades of lubricat 
ng 

tegular-grade gasolines were ff t 
est Texas, to 10.25c in Oklahoma 

rted by several refiners One 

had made recent refinery Saies 

at 10.625c, FOB plant, and a Kansas 

line sales were better than they were 
north Texas refiner, quoting 11.5c for 84 
1 his sales continued good at that price 
Heavy fuel market continued to show signs of str ] 
although prices fell in North and West Texas to $1.65 
One Kansas refiner said he had sold approximately 10,000 
bbis. of No. 6 locally at $1.75, FOB ; 
three weeks 


Nant, durir past 

Resellers, meanwhile, said they uld find 
No. 6 under $1.50, FOB group 3 basis, although 
northern buyers were unwilling to pay over that 

price 

Most lubricating oils still were in od demand, accord 

ng to several reports, with none available in quantity ex 

cept low viscosity solvent neutrals. Solvent bright stock 

could be obtained in spot ts 1 200 bbis.. it was 

said. South Texas lubes also were described as stil] tight 

especially 500 vis. and above, with 100 vis. the only “fair 

ly plentiful” grade One south Texas refiner 

still was “considerably behind” on shipments of 

grades Offerings of high viscosity material gene 

were “tied-in" with 100 vis., some refinery-buyers s 

Sale of 22 cars of high pour test gas oil was dis 

by a north Texas refiner at 6.5c, FOB plant. Marketers 

aid most sellers were unwilling to sell burning « 

low published prices,” while buyers generally so 


rial a discounts 


Kerosine Price Index Up 2.7% 


WASHINGTON An increase of 2.7 r 


for kerosine has raised Bureau of Labor Stat 
price 0.1 to 125.9 for week ended N 
index, base on Platt's OILGRAM 
shown below f ‘ n dat 


equals 100 


While 


based 
Nov. 2 
( hangs 
New. 19 
to New. 24 
1951 
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Prices at Refineries and Terminals and by Tank Wagon 


Prices herewith are reproduced from Piatt's OILGRAM Daily Ot 
Price Service, associated with Nationa! Petroleum News, whose rep 


resemtatives in all NPN-OILGRAM offic 
to reporting oi) industry prices everywoere 


Prices shown im tables are sales prices or Quotations or genera! offers ar 


or posted prices by ] pipe: 
tanker terminal operators, for rremt sa 


Gees day or period stated, except Tank Wagon 


lows such af tank car, truck transport 


barges or cargoes or truck transport lots only, so designated; FOR 
Gneries or terminais; im cents per ga except 
shown, Wax and petrolatume in cents per pound 


ported as received by O/ILGRAM and National Petroleum News but 


GASOLINE 


URLAMOMA (Group 3) 
t. R Pren 
90 Oct. R Prem 
s Oct. KR Pre 
86 Oct. R Prem 
4 Oct. R Reg 
s2 Oct R Reg 
) Oct. R Reg 
Oct. M & below 


MIDWESTERN (‘Group 3 basis) 
93 Oct. R Prem 
60 Oct. R Prem 
ss Oct. KR Pret 
Oct. R Reg 
Oct. R Reg 
Oct R Ree 
Oct. M & below 


. TEX. (Fer shpt 
Oct. R Prem 
R 


(2)9.75 


. (Per shpt. . & NM, 
R Prem 


Pren 


- 


eee 
te 


SESrseser s: 


10.5(3) 


12 
12.75 
12 
11.75 
11.2 
11 


M & below 10.5 
ENT. W. TEX. (Truck Tramept.) 


~ 


12 
12 
11.25 
10.75 


Seoress 


Reg 
M & below 9.5-10.5 


ARK. (Fur shipment to Ark. & La.) 

$6 Oct. R Prem . 

86 Oct. R Prem ‘ 
Oct. R Reg 10.75 

© Oct. M & below 9.625 


BRANSAS (For Kansas destinations only) 
wo 


11.75 


(2)11.6-11.8 
11.6-12 625 


(2)10.6-11.625 


errrer 


EXPORT ° 
orumminc QUES 


30 E. 40 ST. NEW YORK CITY 16, N.Y 


DECEMBER 


prices 


PRICES IN EFFECT DEC. 3 


guaranteed for subscribers’ private use only and not for tesale o 
4 {bution or publication. During period of short supply, some sellers 
Gevote their time exclusively anc at times a!) sellers 


withhold quotations to bew customers or the 


posting of Grm prices but give O/JLGRAM the prices they otherwise 


would quote to the 


trade im general and which they confine to their 
customers only 


and such prices appear in the price tables 


« ratings are ASTM, Research Method ratings, indicated by letter 


are minimum ratings 
M For further details of price conditions apply to any NPN—OILGRAB 
office or see back of any O/LGRAM Price Service invoice 


prices applying tc 


Motor Method ratings are indicated by letter 


For complete price service delivered dally from nearest OILGRA® 
5 office, New York. Cleveland and Houston, address Piatt 's 
for crude o and ite products lawfully produced and transported c ine 


subscription rate ip 


WESTERN PENNA 


Bradtord Warrea: 

90 Oct. KR Prem : 4 

*6 Oct. R Reg 12. 75<2) 
Ou City: 

90 Oct. R Prem 75-13.9 

86 Oct. R Reg 2 12.9(2) 
Pittsbargh: 

90 Oct. R Prem 13.9(2) 
86 Oct. R Reg 12.9(2) 


CENTRAL MICHIGAN 

(POB Central Michigaa refinerics) 

90 Oct. R Prem (3)14-14.75 
86 Oct. R Prem 13.5-13.75 
4 Oct. R Reg (3)13-13.5 
82 Oct. R Reg . 12. 25-12.5 
Str. run gasoline, exci 


Detroit shpt (3)10.5-12.125 


OHIO—Quotations of 6.0. Ohio for delivery to 
Ohio points 
83 Oct. R Reg 140 


CALIFORNIA 

Los Angeles dist. : 
90 Oct. R Prem 
80 Oct. R Reg 


13.3-16.5 
12-1412) 
San Fran. dist.: 
90 Oct. R Prem 
80 Oct. K Reg 
San Joaquin Valley dist 


90 Oct. R Prem. 
80 Oct. R Reg 


LUBRICATING OILS 


WESTERN PENNA. 

Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only 
Viscous Neutrals—No,. 3 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 4 


t ° * 31.5 
t eeeeess 305 
t ; oes 
t 


~~ 
voo 


ee 20.5 
° (2)28-31 
0 Vis. (143 at 100°) 400-405 6 


& 
vvvev 


t 305 
t eeretes 29.5 
t . 

t 


—— 


BaSe 
svveT 


mS 
(2)27-30 
Bright Stecks 
145-155 vis. at 210°, 540-550 @, No, § col 
10 p.t 32.5 
15 p.t : 31.5 


2 pt (2)30-33 


Fluorescent color for 
solvent extracted and 
additive lube oils. 


Petroleum Colors 


PATENT CHEMICALS. INC 
PATERSON 4, N. J 


use 
COLOR 


G ASOLINE 


1213 Wes 3rd a 
s 


Cleveland 13. Obie Annus 
$150 per year, payabie in advance 


Cylieder Stocks 


600 « 
ono «6 
ooo f 
630 a 


fiterd | 


MIDOONTINENT LIBES 
FOB Tulsa bast« Bright Blocks 
Neutrals, vis. at 100°, 610 pp 


Neutral Olle—4 caventional 
Pale Otte Cot. 
60-85 vie 2 
86-110 vis 2 
150 3 
180 3 
200 3 
20 3 
280 3 
3 

Bright Steck 4 onventional 
200 vis. D 

10-25 pp 
150-160 vis, D 

O10 pp 

10-25 pp 
120 vise. D 

010 pp 


Bright Stock —Solvemt 
150-160 vis. 0-10 p.p., 96 v1 


Neutral Otie—Solvent 
170-180 vis., 98 v1 eee 
200-210 vis., 90-95 v.1 
300 vis., 95 v.i 


Cylinder Stocks 
600 a.r., olive green 


SOUTH TEXAS LUBES 

(Vie. at 100° F, FOB 8. Tex., refineries for 
domestic and/or export shipment ) 

PALE OMA: 

Vis. 
100 
200 
oOo 


1%-2% (2)12-12.514) 

2-3 

2-3 
500 2%-3% 

3-4 

3-4 

4 


(2)13-148.544) 


750 
1200 


2000 (2)18-19(4) 


LUBRICATING OILS 


for 
Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 


DEEP ROCK Oil CORPORATION 
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South Teaas Labes (cont'd) 
aED OlLs 
( eter 


12.514) 
13 5/4) 
1416) 
1516) 
16:6) 
17. 514) 
iei4) 


eerrer ere 
eeeee206 





~ Se 


Want your 
FULL MEASURE 
of profits? 


@ When you market ELK 100% 
Pure Pennsylvania Motor Oil and 
other petroleum products in bulk or 
under your own label, you are as 
sured of a full measure of profits 
Users, whether among the motoring 
public or in industry, know and re 
spect the extra quality that “100% 
Pure Pennsylvama™ means 


Delivering 100° lubricating per 
formance, these quality petroleum 
products create good will for you, 
bringing repeat orders and more 
profits 

It costs you nothing to find out 
how much more you can make mar 
keting the world’s finest lubricating 
oils refined from 100% Pure 
Pennsylvania grade crudes by Elk 
Refining Company Phone, write 
or wire for complete details without 
»bligation 


ELK REFINING COMPANY 
KANAWHA VALLEY BUILDING 
Shaheen 1. W. Va. 


Refiners of Highest Quelity 
Pennsylvania Grade Petreleum 


Bright Stocks 
Nevtrals 
Cylinder Stocks 
Worxes 


Cherter Member of FG .C.O.A.—Permit No. 25 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT DEC. 3 


KEROSINE, GAS & FUEL OILS 


ORLAHOMA (Groep 3) 
‘awe 
auwe 
Range ol 
S48 & above DI. Diesel 


No 1 fue 


MIDWESTEMN (Group 3 basis) 
ee) ee 

re 

Range ol] 

58 & above DI. Diesel 


1)$1.66 


N. TEA. (Per shpt. te Tea. & N.M 
4143 ww 875 
ait +e “ 
S @ above DI. Diesel &. 2 
N 2 fue 

«5 


Ww. TEX. (Per shpt. te Tex. & N.M. 
41-43 ww 
ee 

D1. Diesel 


ee. TEX. (Truck trnspt.) 


& above DI. Diesel 
1 fuel 
2 fuel 


CENT, W. TEX. (Troek trnapt.) 
41-43 ww 

54 & above Dl. Diesel 

UG.L gas oll 

fo. 1 fuel 

No. 2 fuel S 

No. 5 fuel 

No. 6 fuel $1.75-2.00 


KANSAS (Fer Kansas destinations only) 
a’ wwe (2)9.4-10.5 
52 & below Diesel (2)9.3-9.625 
54 & above Diese! (2)9.3-9.875 
No. 1 fuel (2)9.1-10.25 
No. 2 fuel (2)8.5-9.875 
No. 4 fuel 
No. 5 fuel $2.325.2 40 
’ ‘ $1.75 2.0% 


ARK. (Per shipment te Ark. & La.) 
au“ ww 

Tractor fuel 

Diesel fuel 52 & below 

Diesel fuel 58 & above 

No. 2 fuel . 

No. 3 fuel 

No. 4 fuel 

No. 5 fuel 

No. 6 fuel 


BMPR Low oe 
% 8 
eo e 


S588 


WESTERN PENNA. 

Bradford-Warren: 

Kerosine : 114) 
No. 1 fuel 

No. 2 fuel 25.10.75 
No. 3 fuel 10.235 
34-40 gravity fuel 10 


on OMy: 

Kerosine 

No. 1 fuel 

No, 2 fuel 

No. 3 fuel 

36-40 gravity fuel 


Pittedurgh: 
Kerosine 

No, 1 fuel 
No. 2 fue 
No. 3 fuel 
36-40 gravity fuel 10.25-11 


10.7511 
10.75-11 
10.375-11 


CENTRAL MICHIGAN 

‘(FOB Central Michigan refineries; 

Range 

“4-49 ww ike 

PW. distillate 

N 2 fue 

N . fue 

1G... gas oll 
5 fuel 
6 fuel 


OHI1O—-Quotations of 8.0. Ohio for delivery t« 
Ohio points 

Kerosine 

No. 1 fuel 

No. 2 fuel 

Diesel (Light & Med.) 


CALIFORNIA 

San Joaquin Valley 

41-43 ww 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PB 100) 


Los Angeles 


40-43 ww 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PSB 100) 


San Francisco 


40-43 wow 

Heavy fuel (PS 400) 
Light fuel (PB 300) 
Diesel fu (PB 200) 
Stove dist. (PS 100) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend 
ers on freight basis shown below Shipments 
may originate tn any Mid-Continent manufac 
turing district.) 


FOR GROUP 3 
Grade 26-70 
FOB BRECKENRIDGE 


Grade 26-70 6 375 Quotations) 





New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 








40 


ILEUM NEWS 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT DEC. 3 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage 


Qe cane 


(3)12.85-13.6 


CHICAGO DISTRICT PRICES 


Prices to jobbers @ distributors in tank car 
and/or truck transport lots FOB refineries 
pipe line terminalis and inland waterway barge 
terminais 

92 Oct. R 
Prem. Gasoline 

13.85-15 


90 Oct. B 
. Gasoline Kee 


Kerosing 
Ne. | Fue 
(18)10.1-10.202) 


Motor (Casotine 
© Oct R 
' 


Prem 13. 85-14. 35 


Prem 


4 Oct R Reg 


S2 Oct R Reg 


tight Furi Otis 
Range oi! 


No. 2 fuel 


Heavy Fuel Otis 
No. 5, low sulfu 

N higt 

No. 6. low suifu 


No 


r 


r 


6, bigh sulfur 


WAX 


i1.25-11.75 


(3)10.5-10. 7512) 


8.25-85.5 
a® 2514) 

7 35-825 

7.1-8.25 


WESTERN PENNA. (T.C., to Bulk) 


White Crude Scale: 
122-124 Ams 
124-126 A ms, 


SEABOARD 


Melting points are AMP 


cup 
prices 
Dbis. ; 


are FUB 


refinery ; 


«4 75 


higher 


are FAS; scale in bags or bbls, fully refined 


in bags or cartons. 
Crude Seale 

124-126 white 
Fully Refined: 


123-5 
125-7 


7 
7 
7 
7 
7 
a 
Ls 
9 


N. ¥. Domestic 


8: 686 


we a 
583 
- & 


g 


N. ¥. Expert 


26.75-712 


1512) 
15(2) 
2 

Ps) 
‘4 
75 


«2 
1.25 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 
Stoddard solvent 
Cleaners naphtha 
VM. &P. naphtha . 
Minera! spirits 
bber solvent 
Lacquer diluent 
Fenzol diluent 


WESTERN PENNA. 
Wty: 


on ¢ 
Stoddard solvent 


Pittsburgh: 
Stoddard solvent 


(2)12. 125- 
(2)13.125- 


11.37513) 
11.875(2) 
11.875(4) 
10.8754) 
11.875(3) 
12.625(2) 
13.625 


15(3) 


than 
Prices are for carload lots; domestic 
scale in 


bags or 
fully refined, siabse loose. Export prices 


Charleston .. 
Corpus Christi 
Houston 
do barges 
Jacksonville 
Miami! 
Mobile 
New Haven 
New Orleans 
do barges 
Norfolk 
Pensacola .. 
Philade!phia 
do barges 
Pt. Evergiades 
Portiangd 
Providence 
Savannah 
Tam 
Wilmington, 
N. C 


Baton Rouge 
do barges . 
Charleston 
Houston .. 
do barges 
Jacksonville . 
Miami 
Mobile 
New Haven . 


8 
(2)8-8.5 


13.75-146.25 
14.7-15.2 
12.9-13.25 
128-13 


14.95-15.7 
13.3-14.475 
12.5-13.5 
12.25-13.3 
12.25-13.3 
13.614) 


14.96-15.2(2) 
13.3 
12.5 
12.25-13.3 
(2)12-12.25 
13.3-13.6(2) 
. 13.6 
13.413) 


13.63) 
15. 06-15.3(3) 
14.95-15.2(3) 
13.63) 
13.4(3) 13.3-13.4 


13. 15-14.55(2) 13.15-13.2 


Gas OU 
9.2-0.6 


Ne. 5 


(2)12-13-4 
(2)12.7-13. 76) 
11.9-13.5 
11.8-12 


13.7(7) 
12.3-12.475 
11.5 
11.256-113 . 
11.25-11.3 
12.6(7) 
12.6 
12.4(2) 
13.52) 
i1¢ 

i16 
11.9-123 
i124 
13.7-13.9 
13.7-13.8 
12.614) 
13.813) 
13.7(4) 
12.3-12.6(4) 
12.414) 


12.15-12.55 


Fue 


(® 10 p.t.) 

(12)§3.23-3.56 

(12)3.20-3.46 
3.75 


(a) 


3.2013) 


2.35 
10.118) es 
10.1 

9.512) 
9.3110) 


3.10-3.25(3) 


Neo. 6 Fuct 


1” 
(6) 
(2) 


2.8212) 
3.1016) 


3.24(2) 
2.76(2) 


OH10.-Quotations of 8.0. Ohio for delivery to 


No. 6 Furi No. 6 Fuet 


Ohio points 
VM 4P_ Naphtha 


Minera! spirits & stoddara solvent 


Rubber solvent 


&. TEXAS (Truck Trespt.) 


Stoddard solvent 


17.0 
16.0 
14.875 


CENT. W. TEX. (Treck Traept.) 


Stoddard solvent 


KANSAS (Fer 
Stoddard solvent 


ATLANTIC COAST 
v 


N 
New York 
Harbor 
Philadelphia 
Baltimore 
Boston 
Providence 


CEMBER 


-M.aP. 


aphtha 


174) 
16.5-17 


17.513) 


Dest'’s. oniy) 


Mineral 
Spirits 


1615) 
(4) 15.5-16 
15.5(2) 
16.514) 
16.514) 


Ne Sulfur 
Guarantee 


N.Y.Harb. .(13)$2.45-2.50 
. 2.80 


No Sulfur 
Gaarantee 


Rarges 
$2.45(13) 


Baton Rouge 
Boston .. 
Charleston .. 
Corpus Christi 
Houston 
Jacksonville 
Miami 
Mobile 
New Haven 
New Orleans 
Norfolk 
Pensacoia . 
Philadelphia 
Pt. Everglades 
Portiand 
Providence .. 
Savannah 
Tampa ° 
Wilmington. 
N.C 


Research octane ratings, indic 


(4)1.85-1.90 


2.4816) 
1.88 
2.5119) 
2.34(2) 
La 


2.4514) 
1.85 
2.5115) 
2.3113) 
1.85 
1.8547) 
2.2816) 
2.2212) 
1.90 
2.47 
1.85(3) 
2.4014) 
2.10 
2.4518) 
2.22(2) 
2.51 
2.47(2) 
2.3114) 
2.1614) 


2.3116) 
2.2 


1.93 

2.4713) 
1.8813) 
2.4343) 


2.4818) 
2.25(2) 
2.5412) 
2.4715) 
2.3415) 
2.1915) 


Led by 


Max. 1% 
Sulfur 
$2.55-2.63(2) 

2.60 


2.6314) 


ectane ratings, where used, are indicated by the letter ‘'M" 


12.7-13.7(2) 
11.9-13.5 


iL! 


il 
12.7-13.7 
12.3-12.45 
15 
11.25-11.5 
11.25-11.5 
12.3-12.6 


13.5(2) 
11.25-11.3 
11.2-11.25 
11.9-12.6 


(6)9.5-8.6(2) 


9.814) 
9.615) 


aa 
6.75) 
9.5(2) 
(2)8.6-8 
10.116) 
10.1(2) 
0.5 
9.7(8) 


% 
10.1(5) 
1016) 


9.5(2) 


2.4517) 
2.2213) 
2.51 

2.47(3) 
2.3115) 
2.16(5) 


the letter “R", are minimum ratings 


10( 19) 

10.418) 
10.3410) 
10.214) 
9.7 


10.3(14) 
10.4(5) 


10.1110) 
11.145) 
10. 


10.34 
11.17) 
10.9(7) 


10.517) 


4.24215) 
4.24213) 
3.493) 
3.90 
4.24204) 
4.03 
3.94-4.07 


4.24215) 
4.2015) 


Moter 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT DEC. 3 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


bbis.. and are by refiners only & 
« igure parentheses after eact 


sn 


Sviation (:asctine 


Motor (anetine 


MU 


Krresioe & Light 


thiveet & (hae Olle 
‘ 


‘ 


Neavy Pucte< argoce 
Fue > 
j ae F 


MIDDLE EAST CRUDE PRICES 
. f ereeas piy « for Sale Care I ts 
* of al port or other governmental charges 
gravities showr 2c per bt differential per 
ve se shown 


Effective 
Date 
Nov. 1, 1960 
1, 1951 
April 1, 1951 
April 1. 1951 


Nov 


AVIATION GASOLINE PRICES 


are. barge or truck transport lots; aviation gasolines meet Bpecification 
wise Of ted 

istrict Grade 61/96 Grade 86 
— 5 ' 7 618.6 16.1-17.2 15. 6-16.23 


16.7 15.95 


Girade 100 1306 


16 5-17.25 


LAKE PORT TERMINALS 


Ru ffaio 
1612 
(2:14 5-14 8 
11 55 


Clevetand 


10.35-10.95 

11.35-11.7 

10. 35-10 .95 
S14 


s 


° 2 
5.55 8.414 


PETROLATUMS 


WESTERN FENNA 
mr " ade 


PACIFIC COAST 


in Ships’ Bunkers, Diesel Fuel Bunker C Poe 
or Deep Tank Lots) (PS. 200) (PS. 400) 


ank in 


0 


1 
1 
2.15 


215 


LPG PRICES 


(Of refieers, POR refineries, in comnts per gai 
tank cars of tramepert trucks) 

fem In (om Indus 

meretal dustrial mercial trial 

Prepane Prepane Butane Butane 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE NEW YORK 20 WY 


Matrices 

N. Y¥. Harbor 
Philadeipnia 
Baltimore 


42 


MEXICAN BUNKER PRICES 
t * POLLARS PER BBL. OF 159 LITERS 
Bunker ¢ Dicect 
ships Bankers 
Mexican Gulf 





28 YEARS OF RELIABLE 
OIL PRICE REPORTING 


This, in just o few words, is the story of 
Platt's OILGRAM Price Service 
Since 1923. it hos been recognized 
throughout the industry os the foremost 
daily oil price reporting agency. It has 
constantly been top managements majo: 
source of oll price information, and with 
good reason. 

OILGRAM hos the lorgest staff of 
oll price experts employed by any off 
Price reporting ogency 

OCILGRAM is the most complete 
most comprehensive price report available 
to the oil mon. 

. OUGRAM has the complete con 
fidence of its subscribers. More than 
ninety ovt of every one hundred oil men 
whe once subscribe renew their subscrip 
tions yeor ofter yeor. 

If you are dependent upon daily ofl prices 
in your marketing operation, you should 
be on OILGRAM Price Service subscriber 
We invite you to accept o week's Trio! 
Subscription with ovr compliments. There 
is no obligation on your part whatsoever 
A letter of request on your compony 
letterhead is all thot is required 

Write today to: 





Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Otic 








REPUBLIC OIL REFINING CO. 


Refiners of 
and R iW" Petroleum 


[3 
Marketers ‘ | j ’ Products 
Main Offices: Refinery, 








Pittsburgh, Pa. Texas City, Texas 
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° 9 1¥51 : posted by 4 
Tank Wagon Prices their headquarters offices, bui subje 
edo * nclude taxes; they @ however, tmeiude eas f 
, : hia ke) Gesoisne tazes shown 
end state taxes Giso city ond 
ea Kerosine tank wagon prices 
here levied are indicated im 
tnotes. These prices in 


ATLANTIC white Flash CALIFORNIA oY EO oy nse pF 
REFINING Megutar Grade) Kero. & STANDARD TT TT tee STANDARD Gesctne Gasetine 


rasoline No. 1 No.2 400 Gals. & over Taxes Tw Tares 
Dir. Cons Fuel Fuel = fens 4.5 26 P ‘ tle City. N 46 5.0 
T.W. T.W. Taxes TW. TW ; 14 - ‘ Soupe 14.6 0 

‘ ‘ | { 4.5 7.8 


‘ 
‘ 0 
‘ 
‘ 


Standard 
Kerosine Diesel Standard 
TT Furnace OF) Stove OF 
se 198 TT T 
gals (400 gals. of more) 
(ex all taxes) 
10.9 124 
‘ 119 


Naphthas-T.W. & 
Min. Spirits 


se gas t Pt tor fue 
avene taxes ar 2 ] ] 2Se state 
t lLake-—7 gas ! to motor 
Mineral Spirits V.M.4Pr t nly aveas taxes : be federal, 4c 
T Tw 
18.0 
20 0 21.0 lulu—8.5¢ gas tax applies to motor fuel 
r aveas taxes are 2c federal, 4c terri- 
Heavy Fuel Olls—T.W t Standard Diesel/furnace oil 
No. 5 No. 6 x 1 territorial liquid fuels tax 
prices are ex Hawaiian gross tncom 
Philedeiphia, Pa 48 6.90 1% to resellers, 2.5% to consumers FUEL O1LS—T.W 
Notes Notes nete : e¢ - 
Kerosine—Thru Penna ) add 2c per Gasoline—For other deliveries of Chevron . , ,1 #142 
a for tw. deliveries o than 25 gals (Regular) and Chevron Aviation 80/87, add to taltimore 1 1 
at one time. Camden Add r deliveries of 400-gals.-and-over price 1.0¢ for 40-199 gals Washingtor 1 
100-299 gals. 2c for less Se for 200-399 gals., except for deliveries to Norfo 1 
Mineral Spirits prices 1 apply Marine trade in Alaska (excluding Chevron Danville i 
dard Solvent Aviation 80/87) where 0.5¢ differential applies Petersburg 1 
« Pffe en to 40-399 gal. delivery; for lees than 40 gals Richmond 1 
add 4.0¢ gal, except at Honolulu add 4.5¢ for Roanoke 1 
leas than 40 gals. to Marine trade and less Charlotte. N. ¢ 1 
than 100 gals. to Sho ie trade. Prices for Hickory 1 
CONT'L. iN B Prices are Continental's Chevron Aviation 80/87 at Salt Lake City ap Raleigh 1 
tankwagon prices Current selling ply to all quantities tn excess of 40 gals Char 1 
“On prices may vary from those shown Prices for Chevron Supreme (Premium) are 1 
because of local conditions.) 2.0 gal. higher than Chevron (Regular) for 1 
quantity delivered, except at Salt Lake which 
Conoco Demand is 1.5e gal. higher. For less than 40 gals. de 
N-tane (3rd (Gnso- liveries, add 4.5¢ gal. to 400-gals -and-over 
(veguiar) Grade) line price, except at Honolulu, ad@ 5.0¢ gal for - : . 
Tank Wagon Taxes . less than 40 gals. (Marine) and less than 100 ? B 1—Atiantic City prices are 
, 7 gals (Shoreside) Add to Chevron Aviation ’ ~ y he = hd "> aaé le for 
0 80/87 quantity delivered prices, 2.0¢ for 91/98 2 r lees than 100 gals 
0 5.0¢ for 100/130, and 8.0c for 115/145 
0 Kerosine—T.T. prices, except at Salt Lake 
apply to deliveries of 40-199 gals For es are per imperial gal.; to 
0 f wher deliveries: less than 40 gals, add 4c ve at price per U. B. 
0 200-399 gals deduct 3c: 400 gale. & over “ “ 
i) deduct 4c; tank car-truck trailer, deduct 5.5¢ 
Salt Lake City posted tank truck price is for 
mintmum 40 gal. deliveries 
Standard Diesel/Furnace O11 & Standard 
Stove Oll—T_.T. prices are for deliveries of 400 
. gals or more For other deliveries 40-199 
Santa Fe gals add ic 200-399 gals add 0.5¢ leas 
Muskogee, Okla 4 , . than 40 gals... add Se 
Oklahoma City 9 5 ’ 
Tulsa 


Columbia 
Spartanburg 
Taxes: Louisiana kerosine prices do 
ude lc state tax 
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2 
2 
2 
2 
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2 
2 
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3 
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Denver, Cok 14 13.8 
Grand Jun 17 
Pueblo 14.6 
Casper, Wyo 15 1 7 
Cheyenne 7 
Billings, Mont 

Butte 

Great Falls 

Helena 

Salt Lake U 

Twin Falis, Ida 

Albuquer NM 

Roswell! 


saou~ 


www 


IDE ee eens 


cowweor 


ou 


Taxes 


Gasoline tax column incl HUMBLE 
Albuquerque & Roswell Sar b 

Cheyenne, ic; Casper, ic on 
Discounts: Dallas, Tex 

Salt Lake City and Twir , i Ft. Worth 

and kerosine prices apply for i r f Housto a at ~A - oe “4 
than 200 gais 200-399 gal t 5 San Antonio. 14.0 $ 12 7 9 “ . ~ 
400 gais. and over, deduct 1 


T 


Notes for Esso Extra (Premium 
Notes W. prices are to all yf dealers and 
T.W. prices are to cor r i dealers nsumers taxes are provincial taxes. 
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Tank Wagon Prices (Continued) 
SOCONY VACUUM 


Mobtigas Aircraft 
Grade Grade Grade Moebdiligas (Regular Grade) MOBILMEAT 
Gasctine s! ise) = Come. Dir Com. Dir 


Diesei (Ne. 2 Fuel) 
Tease TW Tw Tw TA rc. > Se ’ Yared T.W. 


ve 
“eeeee 


een earaaee 
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— 


enee 
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lancaster 

Manchester 

Portamouth 

Prov i3 
146 


> 
WASH HS COOH SKS FSS KOSS eS 444 


WAC HHSOCHEOCH SEHK USE K CET ENA 


Ba flaio N. 
18.5 
25 8st 
laude 3% city sales tax applicable to price o 


Mineral Spirits 
VM«&P Naphiha 
Tease: NYC. prices do not 
Uhecounts 
Moti| Kerosine-.Mt_ Vernon T W 


leas O.5e for deliveries of 300 gals o 
Mobiifuel Diesel—All points, 6 5< 


for T.W. deliveries of 800 gals. or 
Mobiiheat--Mt. Vernon TW. leas 0.5 for deliveries of 300 gals. or mo 
Notes 


Syracuse V M 4P. price is i 


OHIO STANDARD 


steel barrels, Jamestown T.C. prices are (delivered prices; ali other T.C. prices are FOB bulk terminalis 


Sohio X Tane (:asoiine 

( Regular Grade) Naphthas & Solvents—Cons. T.W. 
Con- . D.C. V.M.aP. Sohio 
sumer — Varne- Sol- 
Tw. vent 
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neinnati 
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20 
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‘leveland 
olumbus 
Dayton 
tama 
Mansfeld 
Marion 


Portamouth 


UESRBEBs 


26 
26 
26 
26 
26 

24 19 20.0 
Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporti 

10 to supplier 
Discounts: Sohio Aviation—on contract t 
Kerosine, Nos 1 & 2--Prices with « 


Bees 


20 
2 
20 
20 
20 
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ecoceoocoooooe: 
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4 
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" 
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4 
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o 13.9° 1 
purchase with State Tax Exemption 
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20 
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o Bag operators and resellers, 2c off consumer t.w 
(*) are for t.w. or drum veries of 100 gals. or more; less than 100 gals., 0.5¢ higher 
“her points are for tw or drum ae of 50 gals. or more; less than 50 gals., 0.5¢ higher 
Naphthas—-To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0 1000 to 2499 gals., 0.75¢; 2500 to 4999 gals., le 
5000 or more gals. i.Se Lucas County: less than 50 gals. tank wagon price, 50 to 249 gals. 0.5¢; 250 to 499 gals, Ic; 500 gals. or over 1.5¢ 
Netes: Kenown (third-grade gasoline prices are same as X-Tane unless otherwise noted 8.8. prices are at company-operated stations 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
ediana bulk plants where the company’s prices are publicly posted Kentucky 
Red Crown (Keg. Grade) Standard 
Red Or'n. Red Cr’n. —_———-fitancies Furnace 0t———————— 
Cons Dir. Gasoline Kerosine 1-99 100 gals. 100-174 175-398 400 gals 
Tw Tw Taxes T.W gals. Sever gals. cals. & over 
’ 5 460 15 
16.5 60 16 
45 15 
16 
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Wanted to Buy 





WANTED TO BUY 


Retired president of large coal 
sales company, with three sons 
who have hed oi! experience, is 
interested in buying either meo- 
jority or all of aon oil distribs- 
tion business in any rapidly grow- 
ing area in the United States 
where there is room for expon- 
sion. Only interested in proper- 
ties with established and uninter- 
rupted record and 
where present owners have good 
reason ‘for wishing to sell. 


earnings 


if you have a business of this 
kind and want to sell for a good 
reason, write a general descrip- 
tion of your business with ree- 
sons for selling, addressing: 


PROSPECTIVE PURCHASOR 
¢ o National Petroleum News 
1213 West Third S#. 
Cleveland 13, Ohio 








For Sale 


STREAMLINED She GALLON OWOSSO 


WOPLA'’S, Phone 


s 
ite. Alpena, Michigan 


PREPMALE TRAILER 


5 “wn Res 


. LIGA, ro 
08. Marion, Indiana 





An advertisement in NPN’s Class 
ified Section will bring you quick, 


effective results at low cost 
WRITE TODAY 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 
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Siam BKOOKS BROTHERS, 377 Nerth 
st Meadville, Pa... Phone 45-238 
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LP-Gas Tight, Prices Firm at Ceiling 


NEW YORK 
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in spot lots, some trade sources Say 
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prices show range 5} to 
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wrk Harbor 
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applications for 
to reports 
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and industrial market for LP-gas if 
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Summary of River Barge Commercial Oil Shipments from Gulf Coast—October, 1951 
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Pennsylvania Oil Other Than Lubes at Refineries 
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Dealer and Service Station Prices for Regular-Grade 
Gasoline in 50 Representative Cities*** 
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Indicated (asctine Tax 
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TIRES-BATTERIES-ACCESSORIES 





SOHIO’S RETREAD PLANT handles tire sizes from 13.75 x 24 down to the smallest passenger tires. The first Hein molds were 


installed in 1941, and the plant was expanded to its present size during the war 


Retreading by Oil Companies 


Recapping Service Builds Motorist Ties, Profits for Marketers; 
Supplier Shops Help Insure Good-Quality Output for Dealers 


By FRANK C. STURTEVANT shops can be safely guarantes yy tire carcasses available which can b« 
TBA Editor the dealer brought in on return trips. Dealers 


Practically all , mpany TBA 4. There is both price appeal and will be more active in the tire bus 
men believe that service stations profit in the retread business ness and make more money if they 
should handle retread tires as well There are equally good reasor can buy retreads from someone they 
3s new and used tires. for thes why gasoline suppliers, whether | trust 
reasons bers, consignees or major oil cor Profit Is There And there is 

1. Competing tire outlets offer r panies, should interest themselves money to be 
treads, and advertise them continual- the retreading service av ) shop. What many petroleum whol 
ly their dealers salers do not realize is that tire re 

2. Car owners appreciate being re- First, in the ase of many yb treading, particularly f passenger 
minded to retread the ] and consignees, there 


made from a recapping 


sings, grows more popular year by 
ers can cement stronger tic wit! for engaging directly in ‘ tread year Truck owners have long been 
their customers by ng fre- ing business They are leli' confirmed buyers of tire retreading 
treads tires to dealer service sta is fr because it is important to them to 

3 Work done by rood retread quent intervals Dealers ve use get the most for their tire dollar. In 


47 





TIRES-BATTERIES-ACCESSORIES 





PENETRATED 


Standard 


The are 


strips vulcanized 


» anteskid surface 


re and were adop-ed 


four 


Majors Interested 


r to 
business 
t 


al recappers 


Skelly Plant 


operated by the 
Kansas City, Mo 


RECEIVING DEALER TIRES for retreading at the Skelly 
plant im Kansas City, Each tire is entered in a ruled ledger 
and given a shop serial number; a small numbered tag is 
stapled to the tire, and a large numbered shipping tag is placed 


ma tile box. Most shipments, un and out, are by common carrier 
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patented spiral stee 


the tread w give 


ire into the re 


» Seek advantagenous deals with 


INSERTS are 


Ohw's retread 


business 


to the recapped In another way the operatior 


by Soho about retreading shop helps acquaint 


ago jobber-dealer organization with 
retreading business. Sk 
ymplete set of list 
and has to establish 
ir own account ounts The price list 
the sizes of truck and 
passenger tires which the shop car 


such plant is that handle, and in the several types of 
Skelly Oil Co., in treads available. By actual use of 


and jobbers the price list, both dealers and jobbers 


MUD-SNOW RETREADS seem w grow in demand year by 
year, so the Skelly retread shop tries to build up a stock of 
them. Because it is a seasonal demand it is necessary to start 
in late summer to accumulate an adequate inventory of mud 


snow retreads to meet the fall and winter peak 
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A HIGHER ar SARETY Be f FCORDUROYS 
~g wry 
FINEST 


REPLACEMENT 
TIRES and TUBES 


If you want to sell more REPLACE- 
MENT tires, then CORDUROY is 
the line for you. Millions are being 
told and sold through national adver- 
tising that CORDUROYS are speci- 
ally designed for REPLACEMENT 
use. And this premium quality is 
backed by the industry's most power- 
ful guarantee . . . a written double 
Performance Contract covering both 
road hazards or defects. 


Get the FACTS on 


CORDUROY’S 


Direct - From - Factory - To - You 
PROPOSITION FOR 1952 
Many of the nation’s leading independ- 
ent operators have doubled and tripled 
their tire volume since taking on COR- 
DUROYS. Direct-from-factory ship- 
ments and prices put you in the strong- 
est possible competitive position. Get 
all the facts regarding CORDUROYS 

. you will be pleasantly surprised. 


5 bis trouble-tree. and 
peed e-stiun [| CORDUROY 
—. : RUBBER COMPANY 
FACTORY and OFFICES 
GRAND RAPIDS 1, MICHIGAN 


(Highest Dun & Bredstreet Reting —— AAA-1) 








CORDUROY’S PREMIUM QUALITY 


MEANS PREMIUM PROFITS FOR YOU! 
MANUFACTURERS OF EXTRA QUALITY TIRES AND RUBBER PARTS SINCE 1919 


ECEMBER 
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BUILT 10 LAST LONGER 


The ULTRA START is a NEW Exide Battery. It has many new features 
with strong consumer appeal. And it's jam-packed with highly 
charged selling ammunition. For the ULTRA START contributes three 
ways to longer battery life: 


SILVIUM the corrosion-resistant grid alloy, resists a 


battery’s most destructive enemy—grid corrosion caused by 


overcharging, the cause of 60°, of all battery failures. 


ACTIVE MATERIAL a new formula, so effective that 


it is possible to take full advantage of an acid solution of 


lower specific gravity (1.260 full charge). 


PORMAX practically indestructible plastic separators. 


Extremely resistant to heat and acid... flexible and tough. 


Low internal resistance increases cold-weather starting ability. 


PLUS Vitrex Retainers ... Element Protector... Plastic 
Connector Shields . .. Plastic Vent Caps... Improved Seal- 


ing Compound . . . Shock-resistant Container. 


SELL THE COMPLETE EXIDE LINE 


Batteries to fit needs of all motorists 


Each battery in the Exide line is top-rank in its Exide HYCAP — preferred because of its surplus 
starting power, long life and all-round 
dependability 


Exide SURE-START— Exide's reputation builder 


mate in design, construction, performance. In through the years 


addition to the ULTRA START, other Exide Exide STARTEX — Dollar value at a lower price 


Automotive batteries are but an Exide all the way 


respective class. For each is a product of Exide 


research laboratories—assurance of the ulti 


ORDER EXIDE BATTERIES FROM YOUR EXIDE DISTRIBUTOR TODAY 
THE ELECTRIC STORAGE BATTERY COMPANY, Philadelphia 2 


Exide Batteries of Canada, Limited, Toronto 


TRA START” 7 . Nee 


? 
WHEN IT’S AN Exide YOU START 








BATTERY DIVISION 


GLOBE-UNION INC. 


Engineered Products tor Industry 
MILWAUKEE 1, WISCONSIN 


‘Ge 


sift aTreéo aft 


» Ane@etes. Coli Oregon City, Ore 
Memphis, Tenn Philedeiphic, Poa 
Mine Ridge, Ohio 3 Reidsville, N.C 


NATIONWIDE 
PRODUCTION 


with 
regional economy 


Strategically placed near major 
markets, 13 Globe-Union factories 
are devoted to battery production. 
They offer to quantity distributors 
and manufacturers important 
transportation economies and fast- 
er service. Operating with identical 
methods and standards they also 
provide products which are reliably 
alike . . . dependably uniform in 
“spinning power,” split-second 


starting and longer life. 
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become familiar with retread pricing 
Again this can be an educational form 
f experience both for those who 
would like to set up a recap shop 
as well as for those who may wish 
to deal intelligently with local re 
appers 


As with most retread plants, the 
Skelly shop solicits business from 
truck fleet owners. The molds handl 
sizes all the way from 6.00-16 up to 
12.00-20, and there is only an occasion 
al call for anything larger. Also as 
with any oil company, there is always 
a considerable volume of recapping 
to be done for the mpany's own 
truck fleet. Thus it is able to operate 
two shifts a day, with efficiency and 
high output 


Sohio Has Shop— Similar in son 
respects is the tire recapping plant 
operated by Standard of Ohio at its 
Cleveland division warehouse, where 
tire retreading is done for all Sohk 
lealers. During the war period Sohio 
set up four retread plants in its mar- 
keting area, but has since discon 
tinued all but the Cleveland plant 
Standard of Ohio has an unusually 
compact marketing territory (for its 
own brand products) which lies 
wholly within the state of Ohio. The 
area is served by the company's own 
fleet of van-dray truck trailers mov- 
ing TBA merchandise and all kinds of 
packaged petroleum prooducts from 
two main warehouses located in Cleve 
land and Toledo 


In addition, five trucks visit serv 
ice stations in the Cleveland sales 
livision area. Thus the company’s 
trucks can bring in tires consigned to 
the retread shop, and can make out 
going deliveries either direct to dealer 
Service stations or to branch ware 
houses for local re-delivery Soh 
has found that by far the largest v 


ime of its retread business ig in truck 
tires. This is probably because pas 
senger retreading has not reached as 
great a popularity in its part of the 
yuntry as it has west of the Missis- 


sippi 


Passenger Tire Demand — Neverthe- 
less the Standard of Ohio plant has a 
brisk demand for passenger retreads 
and has a continuing difficulty in locat. 
ng enough carcasses in fit conditior 
for retreading. It is a steady buyer of 
arcasses from the fairly 
group of men who make a business of 
buying and selling used tires. As 
every good recap shop should, a stiff 
inspection routine is applied to every 
incoming tire. If the tire can be re- 
capped with every assurance of a 
resulting first-class job, which will 
reflect nothing but credit on the com 
pany and on the dealer who sells 
then it is passed for processing 
the shop 


numerous 


The company’s large van-dray fleet 
plus its tank trucks and other mo 


DECEMBEF 


TRUCK AND PASSENGER retreads are handled in this battery of three Model R and 
four Model F. Lodi molds in the recap shop operated by the Skelly Oil Co., in Kansas 


torized equipment all use a lot of 
retreading service, and the shop does 
some work for other tire dealers in 
the community with insufficient ca- 
pacity of their own, The Standard of 
Ohio mold sizes range from 13.75-24 
down to the smallest passenger tires 
But the principal objective here, as 
in the Skelly plant, is tg make it pos 
sible for dealers to sell a retread they 
can guarantee with confidence 


Good Job a ‘Must’ A commen 
made by Albert F. Dey 
lealer 


t 
manager of 
Standard of 
Ohio's Cleveland Division (and echoed 


operations at 


in substance by D. A. DeMuth, in 
charge of Sohio’s recap plant, and 
also by Joe Welland, in charge of 
Skelly’s tire retreading business), fair 
ly well demonstrates the attitude of 
il marketing men toward tire re- 
treading When a car owner buys 
a retread tire from one of our deal 
ers, said Mr. Dey, the service and 
satisfaction he gets out of it are 
inseparably associated with our com 
pany name and brand of gasoline. If 
a dealer sells a poor retread, we get 
a black eye, no matter where the re- 
tread came from. We can't afford 
that 


Tire Chain Easier to Handle 


Nixdorff-Krein, St Louis, has a 
new Rolon tire chain out, using a 
section of high carbon spring steel 
to form two thirds of the inside cir 
le. After the motorist drives on to 


the spread oyt chain, it can be lifted 
into place and locked from the out- 
side of the wheel, without tools and 
without jacking up the wheel 


New Tire Line for Stations 


A new and complete line of tires 
specially designed for distribution 
through petroleum marketing chan 
nels, has been put on the market by 
the Armstrong Norwalk Rubber 
Corp., West Haven, Conn. The new 
tires, known as the Norwalk “Safety 
Sipe tires, are the result of some 
extensive research in tread design 
aimed at providing greater driving 
safety with no premium cost, The 
‘Safety Sipe” tread features 5,520 in 
dividual gripping edges and sipes 
each sipe molded (not cut) into the 
tread of the tire 


An extensive national and trade ad 
vertising and promotion campaign is 
planned to promote the consumer 
benefits of this new tire, as well as 
the sales opportunities for petroleum 
jobbers and service station operators 


Paul L. Giblin, @ veteran of some 
20 years in the tire business, is sales 
manager of the Armstrong-Norwalk 
Rubber Corp., a division of Arm 
strong Rubber Corp., which is the 
sixth largest company in the tire 
field. Armstrong now operates fa 
tories in West Haven and Norwalk 
Connecticut; Natchez, Miss.; and Des 
Moines. lowa 
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NO ADAPTORS 


Trico’s new soft-rubber blades fit ALL 
windshields on ALL cars up to 


20 years old 


@ Now, for the first time in automotive history, it’s a 
3-second job to snap new wiper blades into place! 

Coast-to-coast television and radio are sending custom- 
ers your way, asking for the new and better Trico soft- 
rubber Blades. ..the soft-rubber blades that float, flex and 
hug the glass to give the cleanest wipe ever seen. 

And YOU quickly can sell every one of them from a 
simple, compact stock. Trico Rainbows fit ALL curved 


‘shields; Triple Actions fit ALL flat 'shields on cars up to 
20 years old! 


D-101 EYE-OPENER Counter Display Package... puts you 
“in business” for a few dollars. Contains 10 Triple Actions; 
2 Rainbows. 


D-102 METAL STOCK ORGANIZER CABINET. Your 
Trico Jobber will provide you with this handsome metal 
counter or shelf Stock Organizer Cabinet and stock it with 
an inventory balanced to meet your requirements... as part 
of a complete service of sales helps which cash in on Trico’s 
record-breaking national advertising program. 


TRICO PRODUCTS CORP., BUFFALO 3, N. Y. 
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Increased Price Competition Looms 
With Return of Second-Line Tires 


By Frank C. Sturtevant, TBA Editor 


While oil industry TBA men have 
no desire to see second line tires back 
ym the market again, it seems likely 
at this writing that they will reap- 
pear on the scene right after the 
first of the year. For those oil com- 
panies having a second line tire in 
their TBA program it means re-stock- 
ing at 
space and inventory rearrangements 
and new price sheets and promotion 
matter for dealers 


warehouses, with necessary 


For all oil mpanies it means 
that their dealers will have to recog 


nize some increased price 


ympeti- 


tion for tire business. Dealers may 
have to give a little more for good 
tire trade-ins, and work a little hard- 
er to find some tire prospects among 
their gasoline and lube customers who 
are not primarily interested in cheap 
tires. There are plenty of prospects 
for any dealer who can be persuaded 


to notice the present tires on the 
cars of his good, reguiar customers 


Also a possibility is a revival of 
interest in time payment sales of 
tires, a lucrative field which has hard 
ly been scratched by service statior 
yperators. Advent of the second line 
tires may take a little of the pressure 
off the tire retreading business, al 
though rubber people say retreading 
volume can be counted on for a 


Steady msistent expansion 


Service station men are more fa 
niliar with retreading, as an answer 

low price competition, than they 
are with budget selling 


t 
Perhaps 
ompany TBA men can make some 
further efforts to tell their 
why every service station ought to 
have, in addition to a stock of new 
tires, an inventory f popular size 
retreads, and a reasonable supply of 
ised tires as well 


jealers 


If National Production Authority 
permits tire manufacturers t start 
producing a second-line tire on Jan 
1, the tires should be available to re 
tail outlets within a month thereafter 
Present permitted rate of rubber con 
sumption for 
tons a month, and it is expected that 
this will be increased by about 10,000 
tons a month in the first quarter 
1952 

Actually TBA men are not think 
ng much today about second-line 
tires. Most of them say that serv 
ice station tire stocks have never 
been built up to normal since the 
year-long tire shortage, and in spite 


civilian uses is 100,000 


CEMBER 


of the fact that plenty of tires are 
available now. They are therefore 
exerting efforts to sell dealers again 
on the idea that the first step in 
doing a good tire business is to have 
the goods on hand to sell 

It isn’t easy to sell dealers on a 
good tire inventory. Some of them 
seem to prefer a hand-to-mouth pro- 
gram of buying tires, the standard 
excuse being lack of room. However 
station operators can always find 
room for what they want to carry 
and it is more probable they fear a 
price drop, or a return to tires of 
natural rubber, in place of the present 
synthetic. Wen, and if, such events 
take place, they may both occur si- 
multaneously, with the usual scramble 
by all hands to get out from under 
whatever tire inventory is on hand 
But meanwhile car owners are buy- 
ing tires every day 

It would be a great thing if some- 
me could persuade dealers that the 
way for a merchant to make money 
ia to get busy and sell goods, and quit 
trying to out-guess an all-wise Wash 
ngton 


Another development in the tire 


field of some interest to oil marketers 
was the announcement in mid-Novem 


ber of a new whitewall tire by Gen 
eral. Although the announcement did 

t say so, it was possible to learn 
ndirectiy that this tire, like the one 
put on the market in recent months 
by U. 8S. Rubber, was not a true 
whitewall, but a white coating applied 
like paint ver conventional black 
tires 

It was at first supposed that Gen 
eral's new whitewall might be the 
first signal of an impending relaxa- 
tion of the existing government ban 
on the use of rubber for whitewall 
tires. Instead, the new tire is de- 
scribed as one with a series of grooves 
in the sidewall into which the white 
coating is placed. At best it is said 
that the alternate white and black 
rings are readily apparent, but that 
in motion there is an optical effect of 
solid white. Purpose of the interven 
ing high ridges of black rubber, of 
urse, is to protect the white coating 
from being scuffed off against the 
curb 

U. 8. Rubber’s whitewall is also 
built in such a way as to provide a 
built-in guard against curb scuf!ing 
A U. 8. Rubber official says that the 
factory has discontinued production 
of the whitewall tires, at the request 
of the government. However it is 
possible for the coating to be applied 
n the field, and this is being done by 
some dealers so that they can ad 
vertise whitewall tires for sale. Us 
ually these dealers are large stores, 
primarily in the tire business, rather 
than in the gasoline business 

Although oil company TBA men 
often auestion the wisdom of stock 
ing whitewall tires at service stations 
the whitewalls seem to have an at- 
traction for station operators, or did 
when there were plenty of them avail 





TALKING THINGS OVER at recent meeting of eastern section of Oil Industry TBA 


Group in New York are (left w right) 
spoke on need for TBA statistical data; S 


William Henking, Pure Oil, Chicago, who 


Heideman, Aclantic, Philadelphia, nation 


al chairman: and Harold Jenkins, Socony-Vacuuwm, New York, eastern chairman 











\ US.ROYAL 


Skid Protection « Blowout Prevention 
Life Protection 


When all the sales and profit ners in the greatest Inner and Outer 
scores are added up for 1951, there'll Protection ever offered the car owner. 
be nothing in the land to compare They represent the unusual sales and 
with this great winning combination profit opportunity that belongs exclu- 
—the U. S. Royal Master and the sively to the U. S. Royal Dealer on the 


U. S. Royal Life-tube. They are part- entire U. S. Royal line. 


UNITED STATES RUBBER COMPANY 
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OIL INDUSTRY TBA GROUP meeting (eastern section) in New York recently was 
attended by (left to right): E. G. Hirleman, Cities Service, New York; W. M. Schmict, 
Sun, Philadelphia; and William R. Kelly, Sinclair, New York, national secretary 


able. When they come back on the 
market it would be no surprise to 
find a fairly healthy demand for them 
among service station operators 


Both the lighter, cheaper, second- 
line tires, and the premium priced 
whitewalls, were banned as a move 
to save rubber. Of the two, it is prob- 
able that the return to second-line 
tires will be more wasteful of rub 
ber, than the 
sidewall production Sut is said 
that an uninformed public will more 
readily return of the 
second-line tire, and that the gov 
ernment will hold off on the white 
wall until all other restrictions are 


resum of white 


approve the 


removed 


It is thought that government would 
just as soon keep all 
tions, but it is apparent that the 
industry is aking a strong 
appeal for second-line tires. Rubber 
men point out that when 6.00-16 
tires cost around $20, that fact alone 

mstitutes strong pressure for s 
thing cheaper, even though not as 
good. They also point out that mail 
order branch stores are advertising 
today in the newspapers their private 
brand 6.00-16 tires for ‘four or five 
ljollars less than the going prices of 
the nationally advertised brands, and 
that it is competitively necessary to 
have something to advertise at an 
equally low price 


present restr 


rubber 


All of which leaves the market 


DECEMBER 


er in no doubt that next year will 
see plenty of tires and plenty of 
competition for the tire business 


Named TBA Aide at Sun Oil 


tobert H. Eas* 
man is now as 
s.stant manager 
under William A 
Schmitt, of Sun 
OU Co TBA 
partr nt. He 
) om 


pany 


i 


Mr. Eastman 


B. G. Treece New Service Manager 
Pennsylvania 

Rubber Co 
Mansfield Ohio 
has a new ser 
! manager 
rnardG 

ce Mr 
Treece moved up 
to his present 
post from a sin 
ilar position at 
he company's 
ithern division 
Atlanta 
He is a veteran 
of five years military service in World 

War Il 


Treece 


office in 


TURN SAFETY 
INTO SALES 


with... 


For Avto, Bus ond Truck Tires up to 12.00 24" 


Convert ordinary tires 
—new, used, recaps—to 
Premium SAFETY Treads 


gives SURE-GRIP STOPS, 
ALL-WEATHER SAFETY, 
and MORE SAFE MILES 


besides... 
NEW and BIGGER SALES! 


PECO MANUFACTURING CO. 
20 W. Berkley S., Philedeiphic 44, Pa. 


Send me, without cost or obliga- 
tion, information on Peco Tire De- 
skidding Equipment 


Name 


Address 





GER WILEAGE TBA 


Dieox ad 





TIRE DISPLAY AIDS furnished by the manu 
Sates facturer are always given a prominent spot in 
McKale stations 
OIL FILTERS AND ANTIFREEZE are among 
the merchandise items set up for display in this 
long window at the new McKale station re 
D 4 


cently opened in Ballard, Wash. A streamer 
advertises “Shock Absorber Service 
‘®mond 





Oirt- RE 


New Station Is Added Outlet for Jobber’s Healthy Tire Sales 


1ion Oil jobber on the West tires, emphasizing in turn, liberal The block-long ctation in the grov 
with a million 1 annual trade-in budget terms smoothest ng community of Ballard brings t 
ess, has just opened a large ride longer mileage and driving 17 the stations in the Seattle area 
service station in Ballard, Wash comfort under vice president Robert E. Graf 
ington, just outside of Seattle The A display of A-C filter cartridges Jr There are 17 under 


Vice presi 
new station is the thirty-fourth in is built up in front of a “Dirt-Proof” 


dent George E. Herrman in San Fran 
the chain operated by McKale’s which yunter card; similar treatment for a isco. The addition of the new sta 
has had a WO expansion since the lisplay of radiator chemicals and an- tion now makes the total of 34 
end of World War Il, at which time tifreeze occupies the center of the equal t 
there were 10 McKale stations in Sar long window cpace; a barner sign at 


outlets 
o the number of years the 
mpany has been in business For 
Francisco and 12 in Seattle the corner announces that the station 0 of its 34 years McKale 


s has been 
Some idea of the attention giver Wfers shock absorber service al a Diamond tire 


giv distributor 
to TBA merchandising at McKale's though there is far more than the The station land area incorporates 
station can be noted in the station normal amount of window display four separate parcels into a frontage 
photographs Full use is made of area available, there is no predomi- f 200 ft. by 85 ft 


deep located on 
lisplay material provided by the nance of stacks of canned oil So often 15th Ave N.W 


between Market St 
manufacturer. Five different tire cer used as the easy way out in build and 54th St.. West The | 


catien was 
ters appear in the display of Diamond ing station displays selected by the McKak 


management 
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HE record of Shanahan, Inc., Douglas Oil 

Company jobber in Paramount, California, 
speaks for itself—a steady increase in TBA sales 
month after month! 


The company was founded by E. J. (Bob) 
Shanahan, a man with 20 years’ experience in the 
tire, battery and service station business. He now 
has four company-operated stations in addition 
to servicing 66 outlets in the Los Angeles area. 
Each outlet offers complete and expert tire, bat- 
tery and lubrication services, directed by men 
like Ray Jackson, who also draws on many years’ 
experience for his vast knowledge of TBA mar- 
keting. Only the finest products are handled in 
Shanahan’s Douglas stations — products of the 

. quality of Hood tires, tubes and accessories. 

Mr. Shanahan, a Douglas-Hood jobber for four 


years, says, ‘We feel that the principal advantages 
and benefits derived in being a Douglas jobber 


HOW DOUGLAS* JOBBER 
BUILDS TBA PROFITS 


are: exclusive privileges, sales helps and ware- 
housing.’ Douglas supplies its dealers identifi- 
cation, a steady flow of sales promotional and 
point-of-sale helps, provides commercial contact 
assistance, as well as conducting sales training 
meetings. Shanahan, Inc. operates a modern fleet 
of trucks to keep its dealers well supplied at 
all times. 


Like all good TBA distributors, Mr. Shanahan 
has built a substantial part of his business on his 
dealers’ reputation for prompt, courteous, expert 
service to the motorist. He knows the growing 
value of TBA in his profit picture. And he recog- 
nizes the advantages of Hood's established name 
and Hood's complete line of tires, tubes and 
accessories to petroleum outlets. 


For complete details on how you, too, can cash 
in on TBA profits write Dept. NH-12, Hood 
Rubber Company, Akron, Ohio. 


Douglas Oi! Company, outstanding Hood distributor, is located at Paramount, California. 


A Division of The B. F. Goodrich Company 
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Now!...develop the rich midwest 


Aerial view of Carteret, N. J. terminal 


Your petroleum products packed in drums or barrels... 


With no investment in 
equipment, General Amer- 
ican customers at Carteret, 
N. J., and Goodhope, La 
enjoy all the convenience 
of private barreling and 
drumming 
Your own product 

blended to your specifica- 
tions, can be handled in 
this manner. . cked and 
ready for quick distribu- 
tion. These two terminals 
also offer complete facilities 
for rapid canning of petro- 
leum products in all size 
containers including one- 
quart. 


NOW IT'S FIVE STRATEGICALLY 
LOCATED TERMINALS EQUIPPED 
TO HANDLE ANYTHING THAT 
FLOWS THROUGH A PIPELINE 

Alcohol, benzel, creosote. petro 


leum er vegetable oil, etc 





market at lowest possible cost- 


GENERAL AMERICAN opens new 
Chicago Tank Storage Terminal! 


iD. ay Make the Midwest your market! 

Develop the potential of this great 

ich; inland industrial center. Enjoy all 

the advantages of your own pri- 

vate terminal. . . without risking 

capital . . . without making any 
investment. 

The new terminal is ideally sit- 
uated near Chicago's Clearing 
Industrial District at 67th and 
Archer on the Sanitary and Ship 
Canal. It’s fully equipped with 
most modern facilities —special 
equipment guards against con- 
tamination of different types of 
liquids — protection against exces- 
sive evaporation, fire and explosion. 
Everything for safe, profitable 
storage and complete distribution 
at lowest cost. 

As a further aid, General Amer- 
ican Tank Storage Terminal 
warehouse receipts represent the 
highest form of collateral. For 
financing, storage or distribution 
suggestions, contact your nearest 
General American representative. 





0 


GENERAL AMERICAN TANK STORAGE TERMINALS 


A Division of General American Transportation Corporation 
135 SOUTH LA SALLE STREET . CHICAGO 90, ILLINOIS 
WORLD'S LARGEST PUBLIC TANK STORAGE SYSTEM 


Terminals Chicago, Ill. + Carteret, N. J. * Goodhope, la. + Houston and Corpus Christi, Texas 
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NEW, BLOCK-LONG STATION of McKale’s, Union Oil jobber, with a frontage of 200 ft., has all pumps concentrated in front 
of the central part of the station building to cut down on the foot travel required w service customer's cars 


as the coming gatewa for north 
south traffic to Ballard’s main busi 
ness district 

Pump Layout A feature of the 
station is the pump layout (see pik 
ture above) that permits six cars 
to be served at one time, on wide 
roomy driveways, and yet the men 
are not required to run a great dis- 
tance from one island to another to 
get to the customers The latter 
characteristic, found in many of the 
new multi-pump stations, is consid 
ered undesirable by the McKale 
management, which has given a lot 
of study to efficient station operation 

For similar reasons the two bays 
for lubrication, tire changing, battery 
and other service jobs, while close to 
the pump islands, provide easy en- 
trance and exit for customers, and 
save many steps and much time for 
the station staff 


Sees 22% More Tire Replacements 

J. P. Seiberling, president, Seiber 
ling Rubber Co while in Gatlin- 
burg, Tenn., to deliver a speech be- 
fore Tennessee Oil Men's Assn. con- 
NATIONAL PETROLEUM 
News his prediction that passenger 
tire replacements sales for 1952 
should see a gain of 8,000,000 over 
1951. (A probable gain of 22 over 
estimated year-end total for 1951.) 

He said the increase should result 
from the slackening of new car pro- 
duction, with fewer new tires coming 
onto the road as original equipment; 
increased car travel by a larger total 
vehicle registration; and the return 


vention gave 


of second-line tires 

He observed that the second line 
tires should get a sizeable share of 
the business built up by retreaders 
during the second line tire ban. He 
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added that Seiberiing will be ready 
to market a second line tire “im- 
mediately” after the ban is lifted 
and that the company has no plans 
for white sidewall tires other than 
to resume manufacture of the cus- 
tomary type as soon as government 
restrictions are lifted 


Elected by Battery Manufacturers 


Mr. Sommerville Mr. Moss 


Robert L. Sommerville, Electric 
Storage Battery Co., Philadelphia, is 
the newly elected president of the 
Association of American Battery 
Manufacturers The association's 
Merchandising Division, in which five 
major oil companies are members, 
elected John H. Moss, Goodyear Tire 
& Rubber Co., Akron, as chairman 
Walter E. Anderson, Globe-Union, 
Inc., Milwaukee, vice chairman; and 
John K. Howe, Skelly Oil Co., secre- 
tary 


Heads Cooper Tire Public Relations 


Cooper Tire & Rubber Co., Findlay 
Ohio, now has a director of public 
relations, Dr. Tennyson Guyer, a 
speaker and writer in the public re- 
lations field since his graduation 
from Findlay where his 
father served as president. Dr. Guyer 


Callege 


was once mayor of Celina, Ohio, and 
has filled several executive posts with 
the U. 8. Government 


Heads Willard's Western Sales 
Edward M 
Slonaker, of Wil- 
lard, known to 
many oil TBA 
men, has been 
advanced to vice 
president in 
charge of sales of 
the Willard Stor- 
age Battery Co 
of California, and 
is moving his 
family to Los An- 
geles immediate- Mr. Slonaker 
ly. The California 
subsidiary of Willard maintains plants 
in Los Angeles and Portland and dis- 
trict sales offices in Los Angeles and 
Seattle 
Mr. Slonaker was formerly manager 
of related products for the parent 
company at Cleveland, and previously 
district sales manager in Chicago, 
service manager in Philadelphia and 
special sales representative in a num 
ber of cities 


Gets New Seiberling Post 


New head of 
accessories and 
repair materials 
rales at Seiber- 
ling is E F 
Gates, promoted 
from assistant to 
manager. He was 
at one time with 
Goodrich, 
year Aircraft, 
and Martin Tire 

Mr. Gates Co., Salem, Ohio 


Good- 


PETROLEUM NEWS 








ABOUT OIL PEOPLE 





Donal M. Sulli- 
van has been 
elected executive 
secretary of the 
Independent Oil 
Men's Assn. of 
New England at 
Boston, succeed- 
ing Joseph B. 
Wells, who has 
resigned (See 
NPN Oct 10, 
page 61) 

A graduate of 
Harvard and Bos- 
ton University Law School, Mr. Sulli- 
van was for many years a member 
of the editorial staff of the Boston 
Globe. During World War II he served 
as an artillery officer and an army 
editor. He is a member of the Mas- 
sachusetts Bar 


Mr. Sullivan 


TWO SPEAKERS at recent Omaha convention of Nebraska 


Petroleum Marketers were H 
specialist for U. S. Rubber Co., 


B. Sharer (left) sales training 
and Willard M. Wilson, execu- 
tive secretary of Nebraska Petroleum Industries Committee 


Edward W. Upham of Chrysler 
Corp.'s engineering division, has re- 
tired. Mr. Upham is well known to 
the oil industry as former chairman 
of the Society of Automotive Engi- 
neers, fuels and lubricants technical 
committee, which post he held for 
20 years, from 1928 to 1948. He also 
served as a member of the lubricants 
division of the SAE standards com- 
mittee from 1925 to 1928 

Mr. Upham began working for the 
Maxwell Motor Co., Highland Park, 
Mich., in 1913, the year he graduated 
from the University of Michigan 
When Chrysler Corp. was formed in 
1925, he remained with the new com- 
pany as chief metallurgist 

Although his future plans are in- 
definite. Mr. Upham may do some 
consultant work. He and Mrs. Upham 
plan to continue their permanent ad- 


CURATOR OF DRAKE MUSEUM, Titusville, Pa., Dr 
H. Giddens, (left) a principal speaker at recent convention of 
Nebraska Petroleum Marketers, chats with E. H 


newly elected president of association 


dress at 32082 Weston, Birmingham, 
Mich 


W. Chalmers Burns, Hartol Petro- 
leum Corp. president, has been elec- 
ted chairman of the New York-New 
Jersey district of the OILIC, succeed- 
ing George D. McDaniel, Socony- 
Vacuum'’s eastern marketing man- 
ager. Mr. Burns, who will take office 
Dec. 1, is the first officer of an In- 
dependent oil company to hold this 
position since the founding of OTIC 
in 1946 


Cari F. Hahn, vice president of 
Star & Crescent Oil Co., San Diego, 
Calif., Associated distributor, has been 
named president of the San Diego 
chapter, National Assn. of Cost Ac- 
countants 


Paul 


(Bus) Lohr, 


GROUP OF OFFICERS and directors was snapped at recent Omaha convention of Nebraska Petroleum Marketers, They are (left 


to right) Fred K 


Evans of Arapahoe, first vice president; L 


M. Shulez of Rogers, directors; E. H 


(Bus) Lohr of Columbus, presi- 


dent; Glenn D. Martin of Falls City, director, and Carl Mueller of Columbus, director 
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NEWLY ELECTED officers of National Lubricating Grease Institute are (left tw right) ¢ 
Merkle of Fiske Bros. Refining, president; Wayne W. Albright of Indiana Standard, vice president, and Harry F. Bennetts, 


Ceorge t 


dames A. Longan has joined th: 
Petroleum Exchang¢ Cor New 
York brokerage firm, as vice pres 
dent. Mr. Longan began his oil career 
25 years ago, and has been associated 
with Sun Shell Petrol Termina 
Corp., and the former Dorn O11 Co 
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eaccutive secretary 


Sam |. Jack- 
son is now man 
ager of Indiana 
Standard’s prod 
ucts pipe line de 
partment at Chi 
cage succeeding 
D LL. Rankin, 
now manager of 
Wyro Pipe Line 
Co. at Denver 

Mr. Jackson 
has been with 
Indiana Standard 
March 
1951. He joined the company as as 
sistant manager of the products pipe 
line department after serving with 
the Service Pipe Line Co. since 1928 

He is a native of Durant, Okla 
and attended Southeastern § Stat« 
Teachers College and the University 
of Oklahoma 

W. A. Bennett succeeds Mr. Jack 
son as assistant manager of the prod 
ucts pipe line department Mr. Ben 
nett, vice 


Mr Jac kson 


since 


president and former gen 
eral superintendent of Wyco, joined 
Indiana Standard in 1936 


Richard G. Lieyd is now manager 
for Sun Oil's Albany, N. Y., market 
ing district and Edward H. Troan has 
taken over as manager of the Roch 
ester district 

Mr. Lioyd has been with the com 
pany since 1934 and has been dis- 
trict manager at Peekskill, N. Y., 
since January, 1950. Mr. Troan was 
formerly manager at Albany and had 
held that post since 1954 


. . . 


New officers of the Oil Heat Assn 
of Maryland are Jack Levin, Hochs 
child, Kohn and Co., president; Ed- 
mund N. Gorman, Cumberland C: 
Co., vice president; Louis G, McComas 


H. C. MeComas Fuel Co., treasurer 


B. Karns of Esso Standard, treasurer 


and Jason A. Parker, Parker Fuel 
Co., secretary. Association headquar- 
ters is at Stafford Hotel, Baltimore 


A. A. Ruffin, Gulf 
agent in Wilson, N. C., is national 
president of the Travelers Protec- 
tive Assn. of America and secretary 
of the North Carolina States Elks 
Assn 


commission 


Carl S. Dickems, superintendent of 
Magnolia Petroleum's product lines be- 
tween Ft. Worth and Oklahoma City 
has retired after more than 44 years 
service. Also retiring from Magnolia is 
4. W. Fulbright, assistant to the man 
age refineries. Mr. Fulbright has 


been with the company over 43 years 
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WORLD'S LARGEST-SELLING MOTOR OIL— 


Why Sell Anything Less? 


SOCONY VACUUM OL CO., INC ates: MAGNOLIA PETROLEUM CO... GENERAL PETROLEUM CORP 
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GILBERT & BARKER MANUFACTURING CO. 


West Springfield, Massachusetts + Toronto, Canada 





